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Disclaimer - The content of this book is for informational and guidance only, so that one can be familiar to organize the exhibitions
and events in a timely, transparent and successful manner and based on the various efforts made in recent years by NHDC to
streamline the process with a systematic approach to the different activities.

The original instructions under NHDP and other schemes/ policies shall prevail and should be referred for the purpose of
organising exhibition and events.
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IMPROVISATION EXHIBITION RELATED
ACTIVITIES AND SCHEDULES

The Handloom Sector is one of the largest unorganized economic activities and it constitutes
an integral part of the rural and semi-rural livelihood engaging over 35 lakh persons. The sector
engages over 25 lakh female weavers and allied workers which makes it an important source of
economic empowerment of women.

The Ministry of Textiles, Government of India has been promoting and encouraging the Handloom
sector through a number of policies and programmes with various interventions through its
various offices located across the country.

The Office of Development Commissioner (Handloom) follows a need-based approach for
integrated and holistic development of handlooms and welfare of handloom weavers through
a central sector plan scheme namely “National Handloom Development Program” (NHDP).
(Annexure - i).

National Handloom Development Corporation (NHDC) Ltd. is a National level apex agency (PSU),
for the promotion and development of Handloom sector, under administrative control of the O/o
DC(Handlooms), Ministry of Textiles and assists the speedy development of handloom sector by
organizing various events/ programmes/schemes.

The Handloom Marketing Assistance component (HMA) of NHDP with the objective to develop
and promote marketing channels in domestic and export markets in a holistic and integrated
manner, to bring greater visibility to the sector, supports marketing efforts of Handloom weavers
at National and International level. The scheme supports weavers, both within and outside the
cooperative fold including Self Help Groups, Weaver entrepreneur, Producer company, etc.
with quality raw material, design inputs, technology up-gradation, marketing support through
exhibitions, creating permanent infrastructure in the form of Urban Haats, marketing complexes,
cluster development, etc.



Corporation has been organizing various Handloom marketing assistance programs i.e. National
Level Special Handloom Exhibition cum Sale (Silk Fab / Wool Fab/ National Handloom Expo/
Exclusive Handloom Expo), BSMs, Seminars on dissemination of Government schemes, etc under
various components of National Handloom Development Programme (NHDP), for providing the
marketing assistance to the Handloom sector. These events create linkages between Handloom
weavers and market and also enable weavers to exhibit and sell products produced by them

directly to buyers and consumers. These events are well received by buyers from different walks
of life.

|




Recently, apart from the regular “Special Handloom Exhibition (SHEs), NHDC has also organized
various promotional mega events i.e. Sari Festival, Sari Walkathon, Aatmanirbhar Bharat Exhibition
etc. Special events are also held to commemorate occasions like Gandhi jayanti, Women’s day,
Adivasi Janjatiya Divas, Bharat parv, Shanghai Cooperation Organisation (SCO), National Handloom
day, Independence day, Republic day etc. NHDC also participates in several prestigious exhibitions
like HGH, SurajKund mela, Basant Utsav, Jaipur Utsav, International Cotton Advisory Committee
(ICAC), BHRDF, Central Calcutta Science & Culture Organisation for Youth (CCSCOY) at different
locations throughout the country. In addition, NHDC organizes exhibitions as per approved
calendar, at Handloom Haat, Janpath. In 2023-24, NHDC has also organized two exhibitions for
the Central Wool Development Board under their marketing scheme.
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To organize these Handloom exhibitions cum expos and mega events in a timely, transparent and
successful manner, in recent years NHDC has streamlined the process with a systematic approach
to the different activities. This covers the planning of the event, submission of proposal, inviting
applications from participant weavers/ artisans, tendering process, execution plan, organizing the
event to submission of progress report and Utilization certificate to the O/o DC(HL).

The details of these system changes are as follows -

Pre event Planning Stage

Planning - schedule/ calendar
and financials

Proposal to Ministry

Call for applications from weavers/
artisans

Floating and opening of Tender

Collection and compilation of
applications

E Allotment of Stalls

Finalization of agency for
Infrastructure and Media &
Publicity

Detailed plan for Infra and Media,
cultural and other activities

Execution Stage

Finalization of Master Creative
Option

Approval of sub creatives and
infra

Implementation of Infra plan and
Media plan

Arrival of Participants
Commencement of the event

Account Verification for TA/DA
payments

Closure of event

Post event stage

TA/DA Final Payments to
participants

Receipt of all infra related bills
/ reports from the concerned
agency

Payment of all the related
expenses

Preparation of Utilization

Certificate statements

Submission of UC to Ministry
along with necessary docs

Receiving the balance payments
from Ministry

A. Pre event Planning Stage

° Planning - schedule/ calendar and financials

NHDC prepares a schedule/calendar of the proposed events for the financial year along with
details of location, dates, estimated expenditure etc as per the prescribed format under the
NHDP guidelines.

Internal review for finalizing locations and the type of event, is done by NHDC taking into
account availability of venue, past sales, synchronizing with the local festival, etc and the
exercise is completed by March/ April, for the next financial year (Annexure-ii).



Proposal to Ministry

The proposal is sent to the O/o DC(HL) for necessary approval and financial sanction to
conduct the exhibition (Annexure-iii). Even if financial sanction and assignment of limits
may take time, it is essential to have in-principle approval for conduct of exhibitions to ensure
smooth clearance of bills later.

On receipt of approval for the exhibition calendar, tentative dates are finalized and further
planning is done accordingly. (Annexure-iv The |locations approved for financial year 22-23
and 23-24 are enclosed)

Floating and opening of Tenders

Empanelment of vendors is done as per the terms and conditions based on the brief and
purpose of organizing the events. The agencies have to also plan to onboard specialists for
specific components of the exhibition.

Request for Proposal (RFP) is issued through E procurement site for Empanelment of Infra
agencies and Multi-media agencies for media/publicity/branding separately. In recent
months, sari festival and sari walkathon has been organized along with the exhibitions to
promote saris of India. (Annexure- v Format of RFP enclosed)

Their technical suitability is evaluated by a designated committee for evaluation of documents
and committee for opening of tender. Accordingly, empanelled vendors for providing
Infrastructure and providing Media and publicity to organize Handloom exhibition are
finalized, which has validity for 2/3 years.

Closure to the date of normal exhibition, Corporation invites Limited Tender to apply for
providing “Infrastructure and Publicity of Handloom Expo across the Country” and intends to
select the agency/firm through competitive bidding process in accordance with the procedure
set out therein, from the empanelled vendors. The limited tender indicates the scope of
work, critical date sheet, project budget, terms and conditions, depending on the nature of
exhibition. (Annexure-vi & vii Format of Limited tender is enclosed)

Normal event refers to the events planned as per the scheduled calendar i.e. Silk Fab, Wool
Fab, NHE etc. However, While submitting a financial bid, the infrastructure agency submits
the layout of the theme, the entry gate options, etc with the tender. Also the media agency
has to indicate the media plan including social media. As per the work order, the agency
submits multiple creative options for the event and approval is taken of appropriate authority
(photos enclosed).






Finalization of agency for Infrastructure and Media & Publicity

On the prescribed date of opening the tender, the tender is opened by a committee and
based on the L1 rates cum suitability of the bidder, the agency is finalized for providing
infrastructure and media & publicity to organize the exhibition.

The agency who is assigned infrastructure work is given a detailed plan for the event, based
on which he gives a layout plan for setting up the stalls and other logistics depending on the
activities being done.

Detailed plan for Infra and Media, cultural and other activities

The agency, finalized for a particular event, submits the detailed plan for Infrastructure,
Print Media Plan, Social Media Plan, branding, within the budget, for approval. Stalls can be
octonorm, open space, pagoda, jute stall etc depending on the hall and location.

The cultural programis finalized based on the requirement of the event and to give a complete
experience to the visitor (photos ). Few stalls for local cuisine are also included depending on
the location and space. Stalls are also provided for creating awareness and social message -
millets, silkmark, AYUSH, etc.

Detailed plan of print media is finalized considering the city where the event is being held
and the circulation of local editions of newspapers. Publication is done in hindi, english and
local language newspapers etc. (Annexure-viii & ix Format of Print media and social media
plan enclosed)

Call for applications from weavers/ artisans

Based on the schedule of the event, applications are invited from the eligible handloom
agencies through WSC/ State etc. to participate in the events, for sale and display of products.
Applications have to be submitted before the closing date along with requisite data and
supporting documents (Annexure-x & xi Format of Letter for calling the application along
with prescribed form is enclosed)

Collection and compilation of applications

Two/three days before the closing date, review of applications received is done to get
sufficient regional representation failing which the concerned weavers service centers and
NHDC regional offices are pursued to send more applications to cover the shortfall, if any.
State apex bodies are also contacted to get wider participation.



The applications are compiled as per the prescribed format (Annexure-xii & xiii format
enclosed)

E Allotment of Stalls

The file is put up for recommendation to a designated committee of Ministry level for the e
allotment of stalls. The commercial staff of NHDC are sent by rotation to have transparency
in the selection process. (Annexure - xiv format of note is enclosed)

The committee nominated by the Ministry allots stalls by a computer-based lottery for
selecting the participants, including the waiting list. This draw is done keeping in mind the
regional representation and adequate number of stalls for the region in which the event is
being held. (Annexure-xv Format is enclosed)

Finalized list (Final and waiting ) is displayed on the day of approval of lottery list, on our
website, whatsapp group of ROs, weavers, etc.

Execution Stage

Finalization of Master Creative Option

Creative options matching the theme of the event, with logos of ministry, NHDC, and any
other essential logos are submitted by the agency. For special events creatives are finalized
as per the consultation/ approval of the Ministry.

The open file of the approved master creative is also provided to the infra-agency for further
use along with all the logos to be included.



Approval of sub creatives and infra

Based on the master creative all the sub creatives for Gates, Banners, Standees, E Invite, E
Brochure, social media templates etc are created and approved for further use, accordingly.



Implementation of Infra plan and Media plan

Based on the approved media plan, Newspaper advertising is executed on DAVP rates by the
agency. The media brief is also submitted to PIB for wider circulation and press.

Similarly, based on the social media plan, regular posts are done by the agency. Various posts
i.e. curtain raiser, save your dates, 2 days to go, 1 day to go, inauguration post, glimpses of the
event, weavers bytes, influencer reels etc are posted through various social media platforms.
(X, Facebook, Insta, Koo etc). A list of tags is also indicated by the media agency which have
to be included with posts.




Brandingis done at the venue and also important government locations in the vicinity, Railway
stations/bus stops, metro stations,etc for which concerned authorities are approached.
Invitation is sent to all dignitaries, officials, guests, etc and also through mail and messages
to intended buyers. Silk Fab, Wool fab, Viraasat, One bharat sari walkathon are registered
brands of NHDC, Ministry of Textiles and are used for branding publicity.




Concerned area’s WSC is also intimated for live loom display and theme pavilion display.
Infrastructure for do it yourself, live craft demonstration like pottery making, bangle making,
painting, etc is also created by the agency. Their report is also included with UC.




Arrival of Participants

Arrival plan of participant weavers is confirmed by the exhibition coordinator before the
start of the event along with the execution of infrastructure and publicity work.

All the participants are assigned stalls along with basic set-up like rack, table, chair, display
stands, and weaver's kit etc. While assigning stalls, documents are checked to ensure that
only authorized allottees are given stalls and the persons are members of societies who have
been allotted stalls.

Similarly, the arrival of cultural teams, food stall vendors etc is also confirmed and their
requirement taken into account for arrangements made by agency like sound system,
seating, stage, light, etc.

Commencement of the event

For special expos/ events work allotment is done to different committees to coordinate
various activities works related to exhibition i.e. welcome committee, food committee, live
loom and theme, Infra committee, cultural programme committee, workshop and seminar
committee, publicity and branding committee etc.

Various Committee for Sari Festival/ Mega Events

SI No | Name of Committee

Welcome

Food Court

Live Loom & Theme Pavilion

Refreshment

Film Programming /Screening & Touch Screen

Infra & Display and Weavers

Cultural Program
Vehicle & Parking
Workshop & Seminars
0. Publicity & Branding
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For regular exhibitions, the Regional office deputes the staff (generally the branch heads
of the state). In Handloom Haat, Janpath, staff from Headquarter office are sent in rotation
to ensure smooth finalization of post exhibition work and speedy submission of UC to the
Ministry.

To take care of day-to-day miscellaneous expenses, a small amount is given to the staff
coordinating the exhibition. For workshops/seminars, projectors, screen, seating, mics, etc
are arranged and for theme, props, dummies, queue managers, etc are provided by the
infrastructure agency. To give a holistic experience, visitors are also treated to a cultural
program and informative theme like 5F or do it yourself activities such as block printing,
lacquer work, embroidery, painting, etc. A touch screen kiosk is installed which gives
information about the handloom and handicrafts of India. Screening of audio visual films is
done at the venue to highlight the handloom heritage of our country.

As per the scheduled date the event is inaugurated in presence of various dignitaries. In
addition to visitors and buyers, the exhibition is graced by celebrities and handloom
enthusiasts.







e Account Verification for TA/DA payments

To assist the weavers by timely release of TA & DA and bring transparency in the system,
process for releasing of eligible TA & DA (as per NHDP guidelines, Domestic marketing
promotion- HMA component) to Handloom weavers/ artisans/ agencies for participation
under various domestic NHE/ Silk Fab/ Wool Fab and other events etc. is approved by the
Board and the same is advised to be followed by all regional offices/ head office. (Annexure-
xvi format of letter to ROs advising to follow the TA DA process is enclosed).

All the relevant/ supporting documents of the claims for TA & DA by the weavers and
accounts details (NEFT/RTGS) etc of participant weavers are collected by the agency (for Infra)
/ concerned staff of Regional Office under which the events are being organized, on the 1st/
2nd day of the event/ exhibition.

On the second / third day of the event Re.1/- (One) will be sent as a test entry to the bank
account of the concerned weaver participant by the concerned Regional Office. This will
ensure that the bank account, NEFT/RTGS details etc provided by the weavers are perfect for
transactions so that further transactions can be carried out faster and smoothly. Any return
of this amount at this stage is rectified for defects, till the details i.e. bank accounts, NEFT/
RTGS etc of all the participants are verified and the process is completed latest by 5th day of
the event.

° Closure of event -

At the end of the exhibition, the infra / publicity related bills / reports are to be jointly
certified with the vendor and local resource of NHDC. The participants have to submit their
travel details along with relevant documents for payments (Annexure-xvii format for claim
enclosed).

Post event stage
e TA/DA Final Payments to participants

After the Re 1/- testing process, the balance amount of eligible consolidated TA & DA is
released by the concerned Regional Office in the verified accounts of participant weavers after
completion of the event and receiving the approval. (within 2-3 working days). ( Annexure
xviii & xix Format of Note is enclosed)

After completion of the event the concerned RO forwards all the original claim forms and
relevant supporting documents as per checklist to HO for further submission along with UC,
accordingly.



Receipt of all infra related bills / reports from the concerned agency

After completion of the event, the agencies raise their invoices for the work completed by
them, enclosing requisite documents, photographs, reports as mandated.

Payment of all the related expenses

The concerned regional coordinator, based on the invoices received and verified by the
concerned regional office, compiles and processes the same for approval of the Ministry and
further the finance department makes the payment based on the available funds released
by the ministry for the event under Central Nodal Agency (CNA) fund.

Preparation of Utilization Certificate statements

Based on the compiled documents and approval obtained, the finance department at HO
level prepares the utilization certificate as per the prescribed format and checklist and get
it certified from CA and competent authority, and submit to the O/o DC(HL). (Annexure-xx
Format and check list of UC documents enclosed)

Submission of UC to Ministry along with necessary docs

The finance department at HO submits the UC along with all the required documents ( GFR
12(A), Final report, WSC's Report, expenditure statement etc) and reports for further action
at ministry level.

(Annexure-xxi, xxii, xxiii & xxiv format of required supporting documents are enclosed)
Receiving the balance payments from Ministry

After submission of UC and approval at ministry level, the balance payments are released to
NHDC and accordingly NHDC also releases the balance payments to the vendors.

Rk o



Annexure - i
B. Handloom Marketing Assistance (HMA)
Objectives:

To Develop and promote marketing channels in domestic and export markets in a holistic and
integrated manner to bring greater visibility to the sector and ensure commensurate remuneration
to weavers.

Components of HMA:

1.  Domestic Marketing Promotion

2. Handloom Export Promotion

3.  Setting up of Urban Haats

4.  Marketing Incentive (M)

B.1 Domestic Marketing Promotion

Types of Expos/ Events, Craft Melas, Virtual Expos and Miscellaneous activities:

(i) Domestic Expos (National Handloom Expo -"Gandhi Bunkar Mela", State Handloom Expo
-"Hathkargha" & Districts Handloom Expo-"Tana-Bana")

(i) Craft Melas

(iii) Dilli Haat Exhibits

(iv) Brand Building

(v) National Handloom Day

(vi) Handloom Awards (vii) GeM On-boarding
(viii) Miscellaneous Promotional activities/events
(ix) Virtual Expos (Domestic and International)

General principles applicable to all domestic marketing expos/events/Craft Melas/Dilli
Haat:

+ Seeking wider participation from within and outside states. Encourage all states to organize
expos.



Popularization of Handloom through Handloom Mark (HLM) and India Handloom Brand

(IHB). Eligibility for participation to be extended to both registered agencies/weavers of HLM/
IHB, as well as those Handloom agencies/Weavers whose applications for registration are
under consideration.

Craft Melas and Master Creation Programme for high end products to be participated by Sant
Kabir and Handloom Awardees, National Merit Certificate Holders, IHB holders and State
Awardees, in that respective order of preference.

For greater opportunity to all, Dilli Haat participation will accept application from Handloom
entities having Handloom Mark and India Handloom Brand. Accordingly, Cooperative Societies,
Producer Companies, SHGs, JLGs etc will be eligible to apply.

Annual marketing calendar for organization of marketing expos/events etc. will be approved
by DC (HL) on the basis of past performance of IAs. An indicative target will be communicated
to the States/UTs and State & National level IAs.

Keping in view the theme of the event, IA should organize cultural events viz. sangeet sandhya,
Kavi Sammellan, folk songs, Nukkad Natak, fashion display etc. to attract footfalls.

B.1.(i) Guidelines for organizing Domestic expos:

(a)

Funding pattern, participation, period for Expos/ Events, Craft Melas & Virtual Expos:

Nomenclature Participants Period (in Days) Funding (Rs in Lakh)
NHE " Gandhi Bunkar 80 14 45.00
Mela"
SHE "Hathkargha" 60 14 30.00
DHE "Tana-Bana" 25 5-7 6.00
Crafts Melas - - 15.00
Virtual expos 200 - 500 & 14 15.00 -22.00
above (plus 20% expenditure on Publicity,
Inaugural and Webinar sessions)

(b)

TA/DA& Freight: To be paid to the participants of NHE/SHE/DHE/BSM/RBSM/Craft Melas,
and other marketing expos/events etc.




Financial assistance for outside participants:

(i)
(i)
(iii)

@ Rs. 4,000/- for TA
@ Rs. 2,000/- for freight

DA @ Rs.800/- in Delhi & NCR, Mumbai, Kolkata, Chennai, Ahmedabad, Pune, Hyderabad &
Bangalore; and Rs.500/- in other cities per day per participant, for participation in various
handloom marketing expos/events.

DA will be admissible for entire period of the marketing expos/events plus two days (one day
prior to commencement and one day after concluding of an event).

For local participants: The total entitlement under various heads combining TA/DA and
freight etc. in respect to the local participants (coming from within the city limits where expo
is conducted) will be limited to Rs.2,000/-.

Submission of Proposals by IA for NHE/SHE/DHE:

State Level IA to submit proposals to the DC (HL) through:

»  State Director of Handlooms &Textiles/Sericulture
or

»  Concerned WSC in the State.

However, Handloom organisations such as Corporations, Apex Societies, Federations, Crafts
Mela authorities/Art & Crafts Cultural Societies, Urban Haat management bodies in the States
etc. having Govt. Officials as Chairman/CEO/Chairman/MD/HoQ appointed by the State Govt.
can submit their proposals directly to DC (HL) under intimation to their State Directorates.

Also, Central/National Level organization viz. WSCs, NIFT, NHDC, HEPC, CCIC, CSB, NEHHDC
etc., can submit their proposals directly to DC (HL).

Up to 50% of the total eligible amount sanctioned in respect of all components of HMA viz.
NHEs/SHEs/DHEs/Craft Melas/Expos/misc. events etc. will be released in advance by DC
(HL) directly to IA on submission of the application through My Handloom Portal (https://
myhandlooms.gov.in)./in the prescribed proforma - Annexure B1. This advance may be
released upto the last date of the expo.



Balance funds would be released by DC (HL) to the IAs directly on submission of detailed
accounts duly certified by the Chartered Accountant/ Govt. Auditor along-with monitoring/
inspection report etc.

In case of WSCs, 100% amount will be released as advance.

Allotment of Stalls:

Inareciprocal arrangement, upto 20% stalls will be reserved for handicrafts artisans in domestic
expos organized by O/o DC (HL) viz. NHE, SHE & DHE and upto 20% stalls will be reserved for
handloom weavers in the expos organised by the O/o DC (Handicrafts).

All the expenses such as freight charges, TA/DA to the participants including expenses on
organizing expo would be borne by the organizing Department

(Handloom/Handicraft) as per their respective scheme guidelines.

Handloom stalls will be allotted to handloom agencies which are in possession of or applied for
Handloom Mark/India Handloom Brand registration. Such agencies would include cooperative
societies, Producer Companies, SHGs, JLGs, federations, corporations, apex societies etc.

While allotting the stalls, the specifications of products along with name of Handloom Pocket
must be clearly indicated. Endeavour should be to promote greater variety and niche handloom
products of different regions/States.

Selection of participants and allotment of stalls will be done in a fair and transparent manner,
preferably through a computerized draw or open lottery by a committee constituted for the
purpose, with the following composition:

SI. No. |Implementing Agency Composition of the Committee

1 State Handloom Representative of State Director (Handloom & Textiles/
Corporations Sericulture) with representative of WSC

2 National level organization | IA plus nominee of Office of DC (HL)
like NHDC, HEPC, CCIC,
CSB, NEHHDC etc.

3 Any other IA Representatives each of State Director (Handloom &

Textiles/Sericulture), representative of WSC & IA.




+ The procedure for allotment should be given due publicity. Also, various handloom pockets of
the area should be given adequate participation in the expo based on number of applications
received.

+ If sufficient number of entries are not received from the any region including the host region,
vacant stalls would be allotted to other regions, and vice versa, in accordance with number of
applications received from each region by computerized draw or open lottery.

+ Along with East, West, North and South, North-East will be considered a separate region for the
purpose of allotment.

+ Handloom Mark (HLM), Gl handloom products, languishing/extinct crafts and schemes
+ for handloom.

* Three (3) to four (4) food stalls in NHE & SHE and two (2) food stalls in DHE will be reserved to
attract footfalls.

The committee, while making allotments, will seek an optimum balance between local and outside
participation based on following indicators:

+ The local handloom entities generally have enough exposure to the local market, and sales
opportunity for local products in the local markets is not very encouraging.

+ Too much of local participation limits the opportunities for outside handloom entities to enter
new areas.

« Participation from other States needs to be given a boost to bring variety to the expos, and
increase footfalls.

+ The marketing expos need to promote inter-State sales of handloom products, and expose
handloom entities to markets of other States.

* Niche Handloom products will get a boost from inter-State sales of Handloom products in the
expos.

Note: No subletting of stalls is permissible under any circumstances. Strict and regular surprise
checks will be conducted to ensure the same.

Other Features:

* Acustomer assistance centre would be set up in each NHE/SHE/DHE and manned by officials
of the IA to restrict excessive pricing and other unfair practices.



IA should endeavour that purchases by the customers be facilitated by a UPI enabled digital
wallet such as Paytm, PhonePe, GPay or any other suitable service/platform, or Point of Sale
(POS) facilitation, to minimize the use of cash.

The IA would ensure that a record of agency-wise daily sales figures is maintained.

As far as possible, the NHE/SHE/DHE would also be used as a source for collecting market
intelligence in a systematic manner by conducting customer survey and analysis of sales
figures during the event and also by gathering data that will be useful in organizing the event
in a better manner in subsequent years.

The IA will organize a workshop or a seminar or a meet or BSM during each NHE to promote
handloom products and their marketing.

Information/Invitation regarding organization of event shall be sent to concerned WSCs/Zonal
Director and O/o DC(HL) by the IA.

The IA must submit a brief report of expo in the following format within 7 days after organizing
each expo through email followed by hard copy to the Office of DC(HL).

Name Date & No. Of Sales Footfall No. of

- generated beneficiaries
Venue Participants

Any other instructions/guidelines issued from time to time or conditions laid down in sanction
order etc. in this regard to be followed including safety measures, insurance & other norms of the
Central & the State Govt.

Publicity:

Promotional materials to be finalized by the IA in consultation with the concerned WSC. Cost
for the same to be met out from the publicity expenses.

Publicity through newspapers is mandatory for each expo. Besides other modes of publicity
viz. hoardings, brochures, standees, banners etc. FM, audio/video in electronic/social media
should be effectively used to popularize the events.

Playing of Handloom promotional films at a prominent place in the venue.



The entrance gate and all publicity material should clearly mention; National Handloom Expo-

" Gandhi Bunkar Mela", state handloom expo- "Hathkargha " & District handloom Expo "Tana-
Bana" sponsored by office of Development Commissioner (Handlooms), Ministry of Textiles ,

Government of India

B.1.(i)(a) National Handloom Expo (NHE) - Gandhi Bunkar Mela"

The logo of the DC (HL) and logo of HLM & IHB shall be used on all publicity material.

Venue: Delhi & NCR, Mumbai, Chennai, Kolkata, Ahmedabad, Surat, Bangalore, Hyderabad,

Pune, Nagpur, Varanasi, Kanpur, Guwahati or any other city having substantial Handloom

presence or city having population above 25 lakhs.

In NHE, preferably, Handloom products of minimum 10 States/UTs will be represented and out
of total stalls, 30 stalls will be reserved for the host region, remaining 50 from amongst other

four regions, North-East being a separate region.

If sufficient number of entries are not received from the any region including the host region,
vacant stalls would be allotted to other regions, and vice versa, in accordance with number of
applications received from each region by computerized draw or open lottery. Funding pattern:

S.No. |Type of assistance Amount (Rs. in
lakh)

1 Stall rent, infrastructure, Theme pavilion, display articles at the [ 20.03
theme pavilion, Electricity Charges etc

2. Backup services & Administrative Expenses 6.00

3. Publicity expenses 5.50

4, TA/DA + Freight charges to participants Max. up to 12.16
Total Project Cost 43.69

5. Implementation fee to IA (max. 3 % of Project cost) Max. up to 1.31
Grand total 45.00

B.1.(i)(b) State Handloom Expo (SHE)- "Hathkargha "

Venue: All the cities covered for conducting NHE and all States capital, cities having Urban
Haats or cities having population above 5 lakh (2 lakh in case of NER cities).

out of total stalls, preferably, 40 stalls to be reserved for the host state, 20 from outside the

host State.



« If sufficient number of entries are not received from the any region including the host region,
vacant stalls would be allotted to other regions, and vice versa, in accordance with number of
applications received from each region by computerized draw or open lottery.

Funding pattern:

S.No. | Type of Assistance Amount (Rs. in
lakh)

1 Stall rent/infrastructure,Theme Pavilion, display articles 13.00
at Theme Pavillion, Electricity charges etc.
Back up Services & Administrative Expenses 4.00
Publicity 3.00
TA/DA + Freight charges to participants Max. up to 9.12
Total Project Cost 29.12

5 Implementation fee to IA (max. 3 % of Project cost) Max. Up to 0.88
Grant Total (Rs. in lakh) 30.00

Theme pavilion:
+ Each NHE/SHE should have a theme pavilion of 500-2500 Sq. ft. to be set up by the IA.

+ Display in the theme pavilion would be arranged by concerned WSC/NIFT/any other suitable
agency.

B.1.(i)(c) District Handloom Expo (DHE) - Tana Bana

+ Venue: small cities and Handloom Pockets/Clusters, areas in Himalayan regions/NER. It may be
organized in other places also based on need/occasion.

«  While preferring DHEs for small cities, it can also be organized across the country coinciding
with regional festivals of the region like Durga Puja, Dussehra, Makar Sankranti, or on some
special occasions to boost sale of handloom products.

+ In respect of DHEs, preferably, participation from across the State should be encouraged,
rather than limiting it to the district alone. Efforts should be made to bring participation from
outside the State as well.



Funding pattern:

S.No. | Type of Assistance Amount (Rs. in
lakh)

1 Stall rent/infrastructure including electricity 3.00

2 Publicity (newspaper advertisement is compulsory) 0.70

3 Administrative expenses 0.25

4 TA/DA + Freight charges to participants Max. up to 1.88
Total Project Cost 5.83

5 Implementation fee to IA (max. 3 % of Project cost) 0.17
Grant Total 6.00

Role of participants:

Participants are expected to develop market demand-oriented products. Each product will have
either HLM or IHB label fixed on the product including price tag.

Penalty for low performance in NHE/SHE/DHE/Craft Mela:

S. Level of variation between required number| Amount to be deducted out of total/
No. |of participants and actual participation in the final eligible amount
event

1 Variation between 0-10% NIL

2 Variation between 11-20% Pro-rata cut by 10%

3 Variation between 21-50% Pro-rata cut by 20%

4 Variation between 51-80% Pro-rata cut by 50%

5 Variation of more than 80% 50% of advance amount already released
for the expo will be recovered from IA
and 2nd installment/full & final payment
will not be considered.

Monitoring:
* Primary responsibility to organize NHEs/SHEs/DHEs as per the scheme would be that of the IA.

. Director of Handlooms of the State should nominate officers to see proper organization of
the expo, and their particulars should be included in the final report.



DC (HL) will nominate a representative from the Office of the DC (HL)/WSC/Enforcement Wing

or any other organization to carry out inspection/sample checking of these expos.

Under compelling circumstance, if WSC is not in a position to visit and inspect the expo, the

Director of Handlooms & Textiles, in-charge of handlooms to get the inspection done.

Submission of final claim:

For submission of final report and accounts for settlement, the following documents along with a
certificate in the prescribed proforma must be sent to Office of the DC (HL) within four months of
the completion of the event:

1.

2.

Utilization Certificate (UC) as per GFR 2017 (as applicable) for the advance amount released.

Head-wise Audited Accounts (expenditure statement) duly audited by Chartered Accountant/
Govt. auditor.

Final Report (Annexure B2).
Inspection report of Weaves' service Centre in prescribed proforma as Annexure B3

Publicity materials- proof of advertisement in newspaper, brochures, hoardings, audio- video,
FM, social media etc.

Photographs/videos of expos for its main gate covering stalls, inauguration/closing ocasion,
stalls, footfalls coverage, cultural events etc.

List of participants along with details of TA/DA & Freight charges duly paid through DBT
mode.

In case of centralized collection of sale proceeds using POS, copy of verified bank statement
showing the transfer of sale proceeds to the stall allotees with name of the account, account
no. and UTR nos. will be shared with the stall allottee.

B.1.(ii) Craft Melas Locations and Implementing agencies

S. No. Craft Mela Location IA / Designated Agency

1 Surajkund Mela Surajkund, Haryana | Surajkund Mela Auth., Govt.
of Haryana

2 Taj Mahotsav Agra, UP Govt. of Uttar Pradesh.

3 Shilpagram Udaipur, Rajasthan | Govt. of Rajasthan




S. No. Craft Mela Location IA / Designated Agency

Shilparamam Hyderabad Govt. of Telangana
Shilparamam Vishakahpattanam | Govt. of Andhra Pradesh.
Toshali (Zonal Craft Mela) Bhubaneshwar Govt. of Odisha

Any other/new Craft melas may be added to the list on need basis with the approval of
DC (HL) on the recommendation of State Government/WSC concerned.

Participants for Craft Melas:

The application will be invited online through My Handloom Portal (https://myhandlooms.gov.
in)., as per prescribed eligibilities therein.

For participation in all crafts melas except Surajkund crafts mela, the stalls will be allotted to
the handloom awardees, and handloom agencies with HLM/IHB registration. Such handloom
agencies would include cooperative societies, Producer Companies, SHGs, JLGs, federations
etc.

For participation in Surajkund crafts mela, stalls will be allotted to Sant Kabir awardees, National
Awardees/National Handloom awardees, National Merit certificate holders, IHB registration
holders and State awardees in that respective order of preference.

From amongst the applications received online, Selection of participants will be done through
a computerized draw or open lottery amongst eligible applicants, as per guidelines.

Procedure for selection of participants:

While recommending the names of the Weavers/handloom agencies for participation in craft
melas, the concerned authority i.e. WSC/State Govt. to verify:

» that the names, addresses, disciplines noted in the bio-data {Annexure B4} by the
craftsmen/Weavers are bonafide; and

»  that the nominees are genuine weavers and not traders/middlemen.

Weavers/Handloom agencies will submit their applications in the online mode through My
Handloom Portal (https://myhandlooms.gov.in). for participation in various craft melas against
advertisement issued by office of DC(HL). WSCs/State Directorates of Handlooms to facilitate
the process.



WSCs will scrutinize the applications for eligibility and forward the shortlist online to the DC
(HL) HQ, which will select the participants through a computerized draw or open lottery and
publish the list on handloom website of NIC.

All the handloom agencies/weavers selected for participation in different craft melas should
be issued Identity Cards with photographs (to be collected from the weavers) by the respective
WSCs to guard against cases of impersonation. If there is no WSC located in the area, the
weavers would be required to get it from field offices of Director of Handlooms/Textiles in the
area.

The selected weavers should sell only those handloom items, which have been indicated in the
bio-data as being produced by them. The defaulting handloom agencies/weavers will be dealt
with sternly and debarred from participation in future programmes.

Allotments, must be made through a computerized draw or open lottery to ensure adequate
variety and representation of weaving techniques from different parts of the country. Weavers
representing similar craft from the same State should be avoided.

Languishing and extinct crafts should be given preference, subject to other norms of
participation, including participation frequency.

he recommending authority (Officer not below the rank of Assistant Director) should take
an undertaking from the craftsperson/weavers and certify the same in prescribed format
{Annexure B5}.

Funding pattern:
Up to Rs 15.00 lakh for:

Expenditure on space rent/stall rent/electricity/infrastructure/publicity and other incidental
expenses.

Setting up of temporary/permanent structures at the mela site for making stalls, facilities for
weavers, expenditure on electricity and water and incidental expenses to organise the event.

Publicity: advertisements, hoardings, printing of posters, pamphlets etc.

Role of participants:

Participants are expected to develop market demand-oriented products. Each product will have
either HLM or IHB label fixed on the product including the price tag.



Final report:

The IA would submit the details of State/crafts-wise participants along with no. of stalls, sales
figures, footfalls, the expenditure incurred towards infrastructure & publicity etc., in the prescribed
proforma - Annexure B2.

B.1.(iii) Dilli Haat Exhibits at INA, New Delhi
B.1.(iii)(a) Master Creation Programme
+ Special Programme organized every year by Office of the DC (HL) at Dilli Haat, INA, New Delhi.

+ Participants: Sant Kabir, National Awardees/National Handloom Awardees and National Merit
Certificate holders.

+ The application will be invited online through My Handloom Portal (https://myhandlooms.gov.
in).

+ Selection of participants would be done in order of preference to Sant Kabir Awardees, National
Handloom Awardees and National Merit Certificate holders through a computerized draw or
open lottery.

Financial Assistance:

. Up to Rs.15.00 lakh for space rent/infrastructure/publicity/incidental activities.

. Re-imbursement of freight charges & TA/DA to participants — as applicable in para B1.(i)(b).
Release of funds:

100% advance will be released to the IA.

B.1.(iii)(b) Participation in Dilli Haat, Exhibits at INA, New Delhi

+ The Office of DC (HL) has 46 nos. of stalls in Dilli Haat, Oppt. INA Market for allotment to the
handloom entities. The haat is managed by the Delhi Tourism.

+ Handloom stalls will be allotted to the handloom agencies with Handloom Mark/India Handloom
Brand registration. Such agencies would include cooperative societies, Producer Companies,
SHGs, JLGs, federations, corporations, apex societies etc.

+ Handloom agencies whose applications for registration are under consideration for HLM/
IHB would also be considered for participation in expos/events.



Procedure for selection of participants:

While recommending the names of the handloom agencies for participation in Dilli Haat, the
concerned authority i.e. WSC/State Govt. to verify:

-~ that the names, addresses, disciplines mentioned in their application by the
craftsmen/Weavers are bona-fide; and

~ that the nominees are genuine weavers and not traders/middlemen.

Handloom entities will submit their applications in the online mode through My Handloom
Portal (https://myhandlooms.gov.in). for participation in Dilli Haat against advertisement
issued by office of DC(HL). WSCs/State Directorates of Handlooms to facilitate the process.
WSCs will scrutinize the applications for eligibility and forward the shortlist online to the DC
(HL) HQ, which will select the participants through a computerized draw or open lottery and
publish the list on handloom website of NIC by a committee constituted for the purpose.

All the handloom agencies weavers selected for participation in Dilli Haat should be issued
Identity Cards with photographs (to be collected from the weavers) by the respective WSCs to
guard against cases of impersonation. If there is no WSC located in the area, the weavers
would be required to get it from field offices of Director of Handlooms/Textiles in the area.

The Handloom entities should sell only those handloom items, which have been indicated in
the bio-data as being produced by them. The defaulting handloom agencies will be dealt with
sternly and debarred from participation in future programmes.

Allotments, must be made through a computerized draw or open lottery to ensure adequate
variety and representation of weaving techniques from different parts of the country. Weavers
representing similar craft from the same State should be avoided.

Languishing and extinct crafts should be given preference, subject to other norms of
participation, including participation frequency.

The recommending authority (Officer not below the rank of Assistant Director) should take
an undertaking from the handloom agency and certify the same in prescribed format
{Annexure - B5}.

B.1.(iv) Brand Building

B.1.(iv) (a) Promotion of Handloom as a Mega Brand

The following activities would be undertaken for promotion of Handloom as a Mega Brand:



. Organizing a central function at a pre-decided place

. Fashion show

. Handloom exhibitions with exclusive products of Awardees, Gl, IHB
. International fairs

. BSM/RBSM

. Organizing quizzes/competitions

. Any other suitable events

Special joint event of Handlooms & Handicrafts will be promoted under a common brand
"Virasat" for synergy, by organizing mega marketing and promotion events across the country to
support weavers, artisans, manufactures and exporters to promote their products and create
long term sustainable demand. The event shall have the focus on craft, food, cuisine and mix of
activities.

Financial Assistance:
DC (HL) will decide and approve the financial assistance on the merit of the proposal.

B.1.(iv)(b) ‘India Handloom® Brand (IHB)

IHB was launched on National Handloom Day, 7th August 2015 for branding and promotion of
high-quality handloom products with zero defect and zero effect on environment.

Salient Features:

100 % handloom, made of 100% natural fibres, assured fast colours, skin friendly dyes, socially
compliant.

Registration & IHB label:

Registrations under IHB are given to the manufacturers/producers of handloom products under
various categories fulfilling the above features and as per the IHB-SOP. Registered holders are
issued IHB labels for the products registered.

Promotion of IHB: IHB shall be promoted by organizing awareness programmes, events etc.

Financial Assistance:



DC (HL) will decide and approve the financial assistance based on merit of the proposal.
B.1.(iv)(c) Handloom Mark (HLM)

. HLM was launched in the year 2006, to serve as a guarantee to the buyer that the handloom
product being purchased is a genuine hand-woven product and not a power loom or mill
made product.

. HLM would be promoted and popularized through advertisements in newspapers &
magazines, electronic media, syndicated articles, fashion shows, films, seminar & workshop
etc.

Registration & Issue of HLM Label:

. Actual Handloom producers such as Weavers/Master Weavers, Primary Handloom
Weavers, Co-op Soc./ Apex Societies & State Handloom Corporations

. Other agencies — Handloom producers i.e. SHG, Consortium, Producer Companies, PCs JLG,
Federations etc.

Financial Assistance:
DC (HL) will decide and approve the financial assistance on the merit of the proposal.

B.1.(iv)(d) Implementation of Geographical Indications (Gl) of Goods (Registration &
Protection) Act 1999

The Government of India provides financial assistance to register handloom products under the Gl
Act 1999. The Act provides legal protection to the Gl of goods etc. and prevents unauthorized use
of these by others.

Financial assistance:
+ Rs. 1.50lakh for meeting the expenses in registering the designs/products.

* Rs.1.50 lakh to impart training to personnel of IA and for effective enforcement of G.I.
registration.

«  DC (HL) will decide and approve the financial assistance for organizing seminars, workshops
etc., on merit of the proposal.



B.1.(v) National Handloom Day

To generate awareness about Handloom industry and its contribution to the socio-economic
development of the country & increase income of weavers, 7th August was notified as National
Handlooms Day vide Notification No. 2(14)/2015/DCH/P&E dated 29thJuIy 2015 in the Gazette
of India. Starting from the year 2015, National Handloom Day is celebrated every year on 7th of
August.

Financial assistance:

For organization of function to celebrate the day and to undertake various activities such as
Thematic display of handloom products, exclusive exhibition cum sales, workshops, seminars,
award ceremonies, awareness programmes, advertisements in newspapers/magazines,
electronic/social media campaigns, syndicated articles, fashion shows, films, quizzes etc., or any
other activities which is found suitable for promotion of handloom. DC (HL) shall decide and
approve the financial assistance on merit of the proposal.

B.1.(vi) Guidelines on the Handloom Awards would be issued separately.



Exhibition 2022-23

Annexure - ii

SI. No. | Name of Event City From To

1 Silk Fab (SHE) Ahmedabad 01-08-2022 14-08-2022
2 Silk Fab (SHE) Jabalpur 05-08-2022 18-08-2022
3 Silk Fab (SHE) Surat 06-09-2022 19-09-2022
4 Silk Fab (SHE) Jamshedpur 15-09-2022 28-09-2022
5 Silk Fab (SHE) Delhi 08-10-2022 21-10-2022
6 Silk Fab (SHE) Jammu 01-01-2023 14-01-2023
7 Wool Fab (SHE) Jaipur 11-01-2023 24-01-2023
8 Silk Fab (SHE) Kolkata 22-01-2023 04-02-2023
9 Silk Fab (SHE) Bhopal 27-01-2023 09-02-2023
10 Wool Fab (SHE) Delhi 01-02-2023 14-02-2023
11 Silk Fab (SHE) Nagpur 14-02-2023 27-02-2023
12 Handloom of India (SHE) |Lucknow 17-02-2023 02-03-2023
13 Silk Fab (SHE) Kandla 21-02-2023 06-03-2023
14 Silk Fab (SHE) Indore 02-03-2023 15-03-2023
15 Silk Fab (SHE) Chennai 06-03-2023 19-03-2023
16 Silk Fab (SHE) Bengaluru 08-03-2023 21-03-2023
17 Silk Fab (SHE) Raipur 12-03-2023 25-03-2023
18 Silk Fab (SHE) Varanasi 14-03-2023 27-03-2023
19 Silk Fab (SHE) Guwahati 25-03-2023 07-04-2023
20 Silk Fab (SHE) Patna 26-03-2023 08-04-2023
21 Silk Fab (SHE) Hyderabad 29-03-2023 11-04-2023




Miscellaneous Event Calender 2022-23

SI. | Name of Event City From To

No.

1 Mumbai International Film Festival Mumbai 29-05-2022 | 04-06-2022
(Miscellaneous Event)

2 Exclusive Handloom Expo (Miscellaneous Dehradun 03-08-2022 |12-08-2022
Event)

3 Exclusive Handloom Expo (Miscellaneous Jammu 04-08-2022 |13-08-2022
Event)

4 Exclusive Handloom Expo (Miscellaneous New Delhi 05-08-2022 |11-08-2022
Event)

5 Exclusive Handloom Expo (Miscellaneous New Delhi 05-08-2022 |16-08-2022
Event)

6 Exclusive Handloom Expo (Miscellaneous Shimla 07-08-2022 |16-08-2022
Event)

7 Special Handloom Expo (Miscellaneous Event) | New Delhi 14-10-2022 |20-10-2022

8 India International Trade Fair (Miscellaneous | New Delhi 14-11-2022 |27-11-2022
Event)

9 2nd Janjayati Gaurav Divas (Miscellaneous New Delhi 15-11-2022 |21-11-2022
Event)

10 | VIRAASAT (Sari Festival) (Miscellaneous Event) | New Delhi 16-12-2022 |30-12-2022

11 VIRAASAT (Sari Festival) (Miscellaneous Event) | New Delhi 03-01-2023 |17-01-2023

12 |VIRAASAT (Home Décor) (Miscellaneous New Delhi 20-01-2023 |30-01-2023
Event)

13 | Shanghai Co-operation Organisation Film Mumbai 27-01-2023 |30-01-2023
Festival (Miscellaneous Event)

14 |Viraasat- Celebrating Shakti (Miscellaneous New Delhi 06-03-2023 |12-03-2023
Event)

15 |National Handloom Expo New Delhi 14-03-2023 |27-03-2023




NHDC Exhibition Schedule 2023-24

SI. No. |Type of Event Places From To

1 Silk Fab (SHE) Surat 29-07-2023 11-08-2023
2 Silk Fab (SHE) Ahmedabad 28-08-2023 10-09-2023
3 Silk Fab (SHE) Bhubaneswar 05-09-2023 18-09-2023
4 Silk Fab (SHE) Jamshedpur 28-09-2023 11-10-2023
5 Silk Fab (SHE) Lucknow 20-10-2023 02-11-2023
6 Silk Fab (SHE) Delhi & 23-10-2023 05-11-2023
7 Silk Fab (SHE) Bhopal 17-11-2023 30-11-2023
8 Silk Fab (SHE) Indore 06-12-2023 19-12-2023
9 Silk Fab (SHE) Hyderabad 28-12-2023 10-01-2024
10 Silk Fab (SHE) Bengaluru 05-01-2024 18-01-2024
11 Silk Fab (SHE) Jabalpur 08-01-2024 21-01-2024
12 Silk Fab (SHE) Patna 08-02-2024 21-02-2024
13 Silk Fab (SHE) Dehradun 16-02-2024 29-02-2024
14 Silk Fab (SHE) Kolkata 25-02-2024 09-03-2024
15 Silk Fab (SHE) Dibrugarh 01-03-2024 14-03-2024
16 Silk Fab (SHE) Varanasi 06-03-2024 19-03-2024
17 Silk Fab (SHE) Guwahati 28-03-2024 10-04-2024
18 Silk Fab (SHE) Udaipur




Handloom Haat & Delhi Exhibition Schedule 2023-24

SI. | Type of Event | Name of Event From To

No.

1 SP. EXPO. SHE DURING SCO MEET 01-04-2023 15-04-2023

2 SP. EXPO. Cotton Exhibition 22-05-2023 04-06-2023

3 SP. EXPO. NATIONAL HANDLOOM DAY 03-08-2023 16-08-2023

4 SP. EXPO. Special Handloom Expo (G20) 18-09-2023 01-10-2023

5 SP. EXPO. HOME FURNISHINGS 05-10-2023 18-10-2023

6 SILK FAB SILK FAB * 23-10-2023 05-11-2023

7 [ITF 42nd India International Trade Fair | 14-11-2023 27-11-2023
at ITPO

8 WOOL FAB WOOL FAB 17-11-2023 30-11-2023

9 VIRAASAT SARI FRESTIVAL 15-12-2023 28-12-2023

10 | NER EXPO Reviving Weaves & NE Focus /Leaser |01-02-2024 14-02-2024
Known

11 |NHE All Variety 01-03-2024 14-03-2024

12 | RBSM REVERSE BSM- EXPORT FOCUS
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Annexure - B1

Proforma for applying National Handloom Expo (NHE), State Handloom Expo (SHE), District Handloom
Expo (DHE), Crafts melas and other Misc. events

S.No. | Items/information Details
1 Type of event NHE/SHE/DHE/Crafts Mela/Misc.
2 Title of event (if any)
3 Venue/City
4 Name of District
5 Name of State/UT
6 Period of event From: To:
7 Importance of the event Not more than 3-4 sentences.
8 Expected Marketing Potential of event 1. Footfalls
2. Sales generation
3. No. of participants
9 Details of IA / Mela Authority/ Organizing the event 1. Name of |IA
2. Registration no. & Date
3. Address in full
4. Contact no. & e-mail
5. Name of MD/ED/HoO
10 Proposed no. of stalls along with area
11 Publicity mode (newspaper, brochures, Banners, standees,
Pamphlets, hoardings, audio- video, FM, social media etc.)
12 Component wise estimated
Expenditure (as per guidelines)
13 Are only Handloom products will be sold in the event
14 Details of marketing events organized by IA during 1. Name of event(s)
previous years (if any) 2. No of event(s)
3. Sales generated
4. Average footfalls
5. Feedback
15 Any other information
16 Documents attached
(Orgn. registration, State/WSC Recommendation letter, Bank Mandate form etc.,if
applicable)

Signature of the State Govt. Authority/MD/ CEO/HoO - Implementing Agency.
(Name and designation of the officer with official stamp & seal)



No.g/1/zo2z2/THCH/PEE
HEA TRFR Government of India
A% FATE) Mindstry of Textiles
T simEm YT Sy
Office of the Development Commissioner for Handlooms
(o aus § FHT/PM & E Section)
Fai v, 7 Rehy Udvog Bhavan, New Delhi
e, Dated 19t April, 2022
To,
1. Commissioner/ Dircctor (in charge of HL & Textiles), All States/UTs.
2, Commissioner/ Director (in charge of Sericulture), All States/UTs.
4. All the Implementing Agencies (1As) of Urban Haats.
4. All National Level Implementing Agencies (IAs):
(i} National Handloom Development Corporation (NHDC);
(i) Handloom Export Promotion Council (HEPC);
(iii) Member Secretary, Central Silk Board, Bangalore (CSB);
(iv) Central Cottage Industries Corporation of India (CCIC)

5. Craft Mela Authorities — Rajasthan (Shilpgram), Odisha (Toshali), AP (Shilpramam),
Telangana (Shilpramam), Harvana (Surajkund), UP (Taj Mahotsav) & Master Creation Programme
(Dilli Haat, New Delhi) by WSC, Delhi.

Subject: Annual Marketing Calendar (Indicative target) for organization of Domestic
Marketing events during zozz-23 under NHDP - reg.

Sir/Madam,

I am directed to convey the approval of the competent authority for Annual Marketing Calendar
in respect of Domestic Marketing expos/events such as organization of National Handloom Expos
(MHES), Special Handloom Expos (SHE=), District Handloom Expos (DHES), Exclusive expos including
participation in Crafts Melas, other misc events etc., during the year 2022-23 under National
Handloom Development Programme (NHDF)

a, This office is implementing Handloom Marketing Assistance (HMA), a component of National
Handloom Development Programme (WHDP) across the country. The objective of the HMA is to
develop and promote the marketing channels in domestic as well as export markets and bring about
linkage between the two in a holistic and integrated manner.

3. Under the scheme, following domestic marketing events are organized to provide marketing
platform to the handloom ageneies/weavers to scll their products directly to the consumers, In
addition, handloom exporters/weavers are facilitated for participation in the international marketing
events for export promotion:

(i} Mational Handloom Expos (MNHEs), State Handloom Expos (SHEs), Distriet Handloom
Expos (DHE), Exclusive Expos, ele.
(i) Participation in varions cralt melas organized by the States Govt,

Domestic Marketing Expos/Events

4. The Competent Authority has fixed indicative target for organisation of 200 domestic marketing
exposfevents by the State Govt. & their Implementing Agencies and National Level Implementing
Agencies (MLIAs) during the current financial year i.e. 2022-23. However, additional propasals may
also be considered in case of non-receipt of the proposals from the other States, over and above the
target allocated to States/UTs and National Level implementing agencies, All the State Gevt, /UTs and
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7 Any revision in the scheme guidelines in the intervening period would apply auwtomatically to
the remaining exposfevents in supersession of the guidelines under which the earlier expos were
heldforganized. However, financial implication for the same will continue to be regulated as per the
approval conveyed fsanctioned order issued to the LA

8. You are thercfore, requested to submit proposals of your Implementing  Agency
(s)forganization, in accordance to the target fixed to vour respective State/organization including
Urban haats in the prescribed proforma as per the guidelines of the scheme (Annexure Bi1), under
NHDP scheme for the vear 2022-23 on or before 30.04.2022, 50 that necessary formalities to release
the advance could be considered well in time. In some of the cases the date of the expo will be finalized
by this office keeping in view national level events ete. The implementing agencies are advised that
while sending the proposals, they may ensure that no UC of earlier amount released is pending against
the implementing agency under any scheme of Ofo DC (Handlooms), Ministry of Textiles (need to be

incorporated).

. You are also requested that while sending the proposals to this office the following additional
information with regard to total no. of expos already organized during the year 2021-22 along with
screen shot of booking of earlier released Govt. grants (previous financial year) to NIL in PFMS portal,
may be sent without which proposal for 2022-23 may not be considered:

SHE

Sl | Name of | Venue | Date of | Date of | Mo,  of | No. of [ Mo, of foot | Sales | Name
No, | event of sanction | expo parti- beneficiaries | falls of 1A
(NHE/ | expo | of expo cipants

10, In addition to above, all the implementing agencies are also requested to comply with the
direction to this office letter dated og October, 2019, wherein it was requested to furnish completion
report w.r.t. all domestic marketing expos/events, Crafts melas ete. within a week from the date of




completion of exposfevents in the following format. In the event of not submitting the above
information, the 2 instalment/re-imbursement claims will not be considered by this office,

(i) Details of expos organized during 2o022-23 (word copy through e-mail):

Name/ Type of | Place Period | No. of | Mo. of beneficiary | Sales Mo, of
expos/events participants (weavers) generated footfalls

(ii) List of participants (expos-wise) (word copy through e-mail):

1. Name of Marketing expo: NHE/SHE/DHE
2. Name of Implementing Agency:
3. Venue:
4. Period:

5L No. | State/UT Name of Participants (Handloom Weavers/Agencies) | Complete Address

11. This issues with the approval of the competent authority.

“FEET Yours sincerely,

Copy to

All the Zonal Directors/HoO, All the WSCs.

/o DC (Handicrafts), RK Puram, New Delhi.

PS to DC (HL).

NIC, Ofo DC (Handlooms) - for uploading on the website.

2P



Annexure - v

Request for Proposal For

“Empanelment of Multi-media agencies”

For Providing of Publicity/Printing Work Through Newspaper, Radio, Social Media &

TV etc. for Exhibitions and any other Miscellaneous Events

Across India

Disclaimer

1.

This RFP document is neither an agreement nor an offer by National Handloom Development
Corporation Ltd (hereinafter referred to as NHDC) to the prospective Applicants or any other
person. The purpose of this RFP is to provide information to the interested parties that may
be useful to them in the formulation of their proposal pursuant to this RFP.

NHDC does not make any representation or warranty as to the accuracy, reliability or
completeness of the information in this RFP document and it is not possible for NHDC to
consider particular needs of each party who reads or uses this RFP document. This RFP
includes statements which reflect various assumptions and assessments arrived at by NHDC
in relation to the statement of work. Such assumptions, assessments and statements do not
purport to contain all the information that each Applicant may require. Each prospective
Applicant should conduct its own investigations and analyses and check the accuracy,
reliability and completeness of the information provided in this RFP document and obtain
independent advice from appropriate sources.

NHDC will not have any liability to any prospective Applicant/ Firm/ or any other person
under any laws (including without limitation the law of contract, tort), the principles of equity,
restitution or unjust enrichmentor otherwise for any loss, expense or damage which may arise
from or be incurred or suffered in connection with anything contained in this RFP document,
any matter deemed to form part of this RFP document, the award of the Assignment, the
information and any other information supplied by or on behalf of NHDC or their employees,
any agency or otherwise arising in any way from the selection process for the Assignment.
NHDC will also not be liable in any manner whether resulting from negligence or otherwise
however caused arising from reliance of any Applicant upon any statements contained in this
RFP.



NHDC will not be responsible for any delay in receiving the proposals. The issue of this RFP
does notimply that NHDCis bound to select an Applicant or to appoint the Selected Applicant,
as the case may be, for the services and NHDC reserves the right to accept/reject any or all
of proposals submitted in response to this RFP document at any stage without assigning any
reasons whatsoever. NHDC also reserves the right to withhold or withdraw the process at
any stage with intimation to all who submitted the RFP Application.

The information given is not exhaustive on account of statutory requirements and should not
be regarded as a complete or authoritative statement of law. NHDC accepts no responsibility
for the accuracy or otherwise for any interpretation or opinion on the law expressed herein.

NHDC reserves the right to change/ modify/ amend any or all provisions of this RFP document.
Such revisions to the RFP / amended RFP will be made available on the website of NHDC.



1.

RFP Ref No: NHDC/Empanelment/2023-24/01
National Handloom Development Corporation Ltd,
4th Floor, Wegmans Business Park, Tower1, Sector Knowledge Park - 3,
Surajpur Kasna Road, Greater Noida- 201306

Notice Inviting Tender

National Handloom Development Corporation Ltd (a Govt. of India Undertaking, Ministry of
Textile), invites online bids through Eligibility criterion/Technical Bid/criterion against RFP for
“Empanelment of Multi-Media agencies”.

The tender document may be downloaded from www.nhdc.org.in(for reference only) and

CPPP site https://eprocure.gov.in/eprocure/appas per the schedule as given in CRITICAL
DATE SHEET as under.

CRITICAL DATE SHEET

1 Published Date 28/09/2023
2 Bid Document Download Start Date and Time 28/09/2023
3 Pre-Bid meeting 10/10/2023 03:00 PM
4 Bid Submission Start Date 28/09/2023
5 Bid Submission End Date and Time 19/10/2023
6 Bid Opening Date and Time 20/10/2023
3. Bids shall be submitted online only at CPPP website: https://eprocure.gov.in/eprocure/app.
Contractors/Bidders are advised to follow the instructions provided in the “Instructions to
the Contractors/Bidders for the e-submission of the bids online through the Central Public
Procurement Portal for e-Procurement at https://eprocure.gov.in/eprocure/app” in the
Annexure - A. Bid documents may be scanned with 100dpi with black and white option which
helps in reducing size of the scanned document.
4.  Creative, EMD and other documents to be submitted at following address:



PLACEOFSUBMISSIONOFBID:

Tender Box

National Handloom Development Corporation Limited,
Wegmans Business Park, Tower 1,

4*"Floor, Sector Knowledge Park-3,

Surajpur Kasna Main Road,

Greater Noida -201306 (Uttar Pradesh)

5.  Biddersshall nottamper/modify the tender form including downloaded financial bid template
in any manner. In case if the same is found to be tempered/modified in any manner, tender
will be completely rejected and EMD would be forfeited and bidder is liable to be banned
from doing business with National Handloom Development Corporation Limited

6. Intending tenderers are advised to visit National Handloom Development Corporation’s
website www.nhdc.org.in regularly till closing date of submission of tender for any
corrigendum / addendum/amendment.

7. EMD and Bid document cost:

Cost of Bid document INR 2,000 (Indian Rupees Two Thousand only) in the form of DD
from a Nationalized bank in India and drawn in favour of National
Handloom Development Corporation Ltd, Greater Noida.

Earnest Money deposit Rs. 1,00,000 (Indian Rupees One Lakh only) in the form of Bank
Guarantee (BG) from Nationalized/Scheduled bank in India and

drawn in favour of National Handloom Development Corporation
Ltd, Greater Noida.

The minimum validity date of the BG should be 120 (one hundred twenty) days from the last
date of submission of the bids. The Hard Copy of original instruments in respect of EMD and
bid document cost must be delivered to the address given below on or before bid submission
end date/time as mentioned in the critical date sheet. Bids not accompanied with EMD and bid
document cost is liable to be rejected. The bid document fee shall be nonrefundable. MSM/DIC/
NSIC registered agencies are exempted for EMD and bid document fee.



National Handloom Development Corpora-
tion, Wegmans Business Park, Tower 1, 4th
Floor, Sector Knowledge Park - 3, Surajpur
Kasna Road, Greater Noida - 201306

8.  Bids will be opened as per date/time as mentioned in the Tender Critical Date Sheet. After
opening of Eligibility criterion/Technical Bid/criterion the results of their qualification will be
intimated later.

9. Submission of Bids:

The bids shall be submitted Online viz., Eligibility criterion/Technical Bid/criterion. All the
pages of bid being submitted must be signed and sequentially numbered by the bidder
irrespective of nature of content of the documents before uploading. The offers submitted
by Telegram/Fax/email shall not be considered. No correspondence will be entertained in
this matter. The Hard Copy of original instruments in respect of Creatives, EMD and bid
document cost must be delivered to the address given below on or before bid submission
end date/time as mentioned in the critical date sheet. Bids not accompanied with EMD and
bid document cost is liable to be rejected. The bid document fee shall be non-refundable.
NSIC/MSME/DIC registered agencies are exempted for EMD and bid document fee.

9.1 Cover - | Eligibility criterion/Technical Bid/criterion (Checklist):

The following documents are to be self-attested and furnished by the Bidder along with Bid
Fee as per the bid document (As applicable):

a) Copy of Technical Compliance / Eligibility Criterion as per the Annexure-1, Annex-
ure-2, Annexure-3 and Annexure4.

by Document as a proof for payment of EMD and bid/Tender document cost.
INTRODUCTION

National Handloom Development Corporation Limited (NHDC) was set up in February 1983 as
a Public Sector Undertaking by the Government of India as an autonomous body under the
Companies Act 1956 in pursuance of the imperative need for a National Level Agency to assist the
speedy development of the Handloom Sector by coordinating all action covering the procurement
and supply of inputs at reasonable prices augmenting the marketing efforts of State upgrading
the technology in the Handloom Sector & improving productivity.



The objective of this RFP to Empanel multi-media agencies for the Conceptualise, design and
production of creative and publicity material.

INVITATION FOR TENDER BIDS

NHDC invites bids from the reputed agencies empanelled with DAVP as multi - media agencies
meant for Designing & Production of Print, Audio/Video Works, Multiple Creatives including
branding, content for various media and new technology related work to be used in enhancing
awareness campaign and the publicity.

Any bid received after the specified date and time of the receipt of bids prescribed in critical date
sheet, will not be accepted.

NHDC is not responsible for non-receipt of responses to RFP within the specified date and time
due to any reason including holidays or delays. In case, the specified date of submission & opening
of Bids is declared a holiday in Greater Noida/NCR, the bids will be received till the specified time
on next working day and Eligibility / Technical Bid will be opened at specified time on that day. Bids
once submitted will be treated as final and no further correspondence will be entertained on this.
No bid will be modified after the specified date & time for submission of bids. No bidder shall be
allowed to withdraw the bid.

SUBMISSION OF BIDS: GENERAL TERMS AND CONDITIONS

All bids must be accompanied by Tender fee of Rs. 2,000/- (Rupees Two Thousand Only) in the form
of Demand Draft and EMD of Rs.1,00,000/- (Rupees One Lakh Only) in the form of Bank Guarantee
from any Nationalized/commercial banks in favour of “National Handloom Development
Corporation Ltd” payable in Greater Noida. Non- submission of EMD & Tender fee will lead to
outright rejection of the Offer. The EMD of unsuccessful bidders would be return without any
interest accrued on. The EMD of Empanelled agencies (i.e., successful bidders) will be converted
into Security deposit and will remain with NHDC till the tenure of Contract period. All EMD would
be returned without any interest liability on the completion of contract/Agreement period.

Hard Copy of Tender Fee and EMD should reach the given address on or before Bid Opening Date
& Time as mentioned in Critical date Sheet.

National Handloom Development Corporation
Ltd, Wegmans Business Park, Tower 1, 4t Floor,
Sector Knowledge Park - 3, Surajpur Kasna Road,
Greater Noida - 201306.



SCOPE OF WORK

The role of agencies activities ranges from regular tender notice, public notice, and several
notifications to full-fledged multi-media, multi-language, pan-India advertising activities involving
use of creativefor printaswell electronic media etc. They are expected to be released in newspapers,
magazines, web portals, radio and television channels, often at short notice. The agencies should
have the capabilities of delivering through all these media. In order to formulate strategy and to
implement a 360-degree Media Campaign activity, services of multi-Media agency (ies) is required
initially for a period of 1 year which would be extendable for a maximum period of another one
year on mutually agreed terms and condition. This will involve tasks as mentioned under, but will
not be limited to these only. It also expected from agencies to manage all Events/Exhibition/Special
Program provided by NHDC through different social media i.e., Facebook, Twitter, Instagram etc.
Agency may also require to do impact analysis of each particular Event/Programs etc.

1. Conceptualizing and Designing of creative with body copy in Hindi, English other scheduled
languages for different Media such as Print/TV/Radio/Social Media/Outdoor etc.

2. Conceptualize and design of work for print materials like brochures, booklets, primers,
guidelines, folders, leaflets, posters, calendars, annual reports, etc.

3. Conceptualize, design and execution of writing of copy of the press advertisements, curtain
raisers, briefs, Press Releases, Articles for magazines & newspapers, Newsletters, Reports,
Testimonials, on various activities/events.

4. Conceptualize, design and production of materials for different media and innovative
mediums like Print/TV/Radio/Outdoor, Web Pages, Internet (Incl. Social Media i.e., Facebook,
Twitter, Instagram etc.), and mobile telephone etc.

5. Designing and production of advertisements in Print Media for:

a) Notice Inviting tenders
b) Recruitment/Auction Notices etc.
c) Classified Ads, Tenders, Request for Proposals (RFP)etc.

6. Designing and Production of TV spots/Radio jingles, documentaries, short films, Audio and
Video serials and Print Advertisement etc. in any other formats as per requirement and
dubbing / translation and adaptation of the same into Hindi and other Scheduled languages
as and when required.



9.

Campaign on various Social Media platform for Events/Exhibitions.

Advice on appropriate Multi-Media options and formats for any campaigns/Events as and
when required.

Any other work related to advertisements/Publicity on Multi Media Platform.

ELIGIBILITY CRITERIA

1.
2.

The agency must be empanelled with DAVP as Multi-Media.

The agency should have accreditation from Indian Newspaper Society (INS)(mandatory) and
any two of the following for last 03years:

a) Advertising Standards Council of India (ASCI)

b) Prasar Bharti accreditation for Doordarshan and All India Radio
c) Advertising Agencies Association of India (AAAI).

Legal Status of the Agency. Any one of the following:

a) A company/firm having registered office in India and incorporated or registered under
The Indian CompaniesAct2013,

b)  Partnership firm under PartnershipAct1932,

c) Sole Proprietor-ship under the Societies Registration Act1860.

d) If registered under any other act(s) in India, please provide details
Agency should have valid PAN and GST registration.

The Agency must have a minimum turnover of Rs. 05 crore from each financial years- 2019-
20, 2020-21&2021-22.

Agency should not have been found guilty/penalized by any court. They should not have
been blacklisted/de-listed by any Central/State Government/Public Sector.

Agency should have full-fledged office(s) at Delhi/NCR with the state-of-the- art infrastructure
and manpower including creative team (in case of emergency) to support timely service
for activities within the scope of work. Agency should submit necessary documents and
declaration along with application



8. The Agency should have the ability to handle development of creative content for print
and Co-ordinate with production houses for production of short films, TV, Radio, internet,
outdoor, events etc.

9. Agency should have the ability to serve the requirements of all the NHDC establishments.
PRE-BID CONFERENCE

NHDC shall organise a Pre-Bid Conference on 10/10/2022 at 1500 hrs in the Office of NHDC, Greater
Noida. The bidders are requested to submit any questions in writing on or before the date of
pre-bid meeting. However, prospective bidders are free to raise their queries during the meeting
and responses will be conveyed to all the prospective bidders by way of hosting amendments/
clarifications on the websites at www.nhdc.org.in and https://eprocure.gov.in/eprocure/app in
accordance with the respective clauses of the RFP.

Queries can be sent to Email: -tender@nhdc.org.in
EVALUATION PROCESS

All proposals received will be scrutinized to assess their eligibility based on the eligibility criteria as
per annexurel. The proposals which do not meet the eligibility criteria will be summarily rejected,
forthwith, or at any stage of detection. If deemed necessary, additional clarifications may seek on
any aspect from the Agency (ies). However, that would not entitle the Agency (ies) to alter or cause
any change in the material information of the proposal already submitted.

All qualified bidders in Eligibility Criterion will be further evaluated in Technical Bid/Criterion
as per Annexure 3. During the evaluation, Score/Marks will be allotted against the requisition/
Parameters in Technical bid.

The evaluation process will be done by NHDC, on the basis of examination of documents,
certificates, declarations, Presentation etc. submitted/presented by the Agency as required.

ALLOCATION OF WORK

The NHDC will give a brief to the empanelled agencies and invite creatives/scripts/storyboards/
etc. from the empanelled agencies for specific assignments. NHDC reserves the right to award
the work to any of the empanelled agency (ies), based on the merit of their creative designs. The
selection of work will be through a duly constituted committee. The selected agency shall not
assign the project to any other agency, in whole or in part, to perform its obligation under the
agreement. Mere empanelment with NHDC does not guarantee allocation of work.



NHDC reserves the right to ask the agency to re-work on the creative/script/storyboard as many
times till the work is approved. The final output would also be approved by competent authority
before release. Such creative outputs will be the sole property of the NHDC and NHDC will be free
to use or modify it at its sole discretion. The Managing Director, NHDC will be the final authority
for the selection of creative design/scripts/storyboards.

Payment of all works, print creative/display creative/marketing collaterals/TV commercials/short-
films/any other work will be based as per Development rates prevalent at the time of allocation of
work. All works offer to agencies will be applicable & executed on DAVP rate. In cases, where there
are no DAVP rates for a particular type of work, then a limited tender will be floated amongst the
empanelled agencies for execution of such work or NHDC Constituted committee will decide the
mechanism/process of awarding those particular activities.

For print creative, when NHDC chooses to get a particular creative released in newspapers through
the agency at DAVP rates, then the release of advertisement will be executed by the agency whose
creative is selected and no separate costs for designing the creative will be paid.

For design and release of print advertisements such as tender notices/vacancy circulars, etc., work
will be allotted equally amongst the agencies on a rotational basis, based on the monetary value of
work. The release of advertisement will be executed by the agency at DAVP rates and no separate
costs for designing the creative will be paid.

When NHDC chooses to get a particular creative released in newspapers through DAVP, the
creative agency will be paid design charges at DAVP rates, prevalent at the time of release.

PERIOD OF CONTRACT

The contract will be initially for a period of one year which may be curtailed at any point of time or
extended further with mutual consent. During the period of contract, if the services of any agency
are found unsatisfactory, then NHDC can solely terminate the contract with the immediate effect.

TERMS AND CONDITIONS

i)  The empanelment of agencies with NHDC will be valid for a period of 01 years, subject to
annual review on the basis of past performance.

i)  NHDC reserves the right to:
a)  Accept or reject any or all the proposals.

by  Cancel/withdraw the RFP process at any stage without assigning any reasons thereof



vii)

viii)

c) Toreissue the RFP

d) Delete/amend/add any clause(s) in the RFP at any time, without assigning any reason
and shall not be held liable for any losses or damages caused by such amendment/
modification.

In case, an empanelled Agency shuts any of its offices, it should inform the NHDC immediately.

In case, an empanelled agency changes the location of its registered office, it should inform
the NHDC immediately.

On renewal of INS accreditation certificate, a copy of the same must be furnished to NHDC.

NHDC dealing with the agencies shall be on a principal-to-principal basis and the NHDC shall
have no liability to pay any media or suppliers for anything done/not done or any act of
omission/commission by the agencies.

The Agency shall indemnify NHDC against any action or proceedings brought against NHDC
by act of commission/omission or negligence on its part or on the part of its employees/
agents, in the performance of the said services. The Agency shall be liable for any of its or its
employees/agents’ actions that are detrimental to the interest of NHDC and the quantum of
damages for the same will be decided by NHDC and will be final and binding on the Agency.
The Agency shall also indemnify NHDC in respect of any third-party claim in respect of any
Intellectual Property Rights (IPR) violations alleged or raised on account of the services
rendered by the Agency to NHDC.

AgenciesmayrequestclarificationsonanyclauseoftheRFPdocumentsbyraisingqueriestoNHDC.
Any request for clarification must be sent in writing via regular mail to tender@nhdc.org.in
on or before the date of the pre-bid meeting.

The inclusion of Agencies in the NHDC panel will not guarantee assignment of work or any
minimum quantum of work in a year and the empanelled agency will have no right to make
any claim whatsoever in that regard. It is further clarified that the empanelment of any
Agency does not tantamount to an assurance by NHDC for the purpose of awarding any
assignment/publicity services/release of the advertisement for such other matter. Further,
empanelment of any Agency shall not prejudice the NHDC's right to avail the services from
any other Agency(ies)/ service providers. This RFP is not meant for any Specific Job

NHDC shall empanel a maximum number of agencies for the work. The empanelment shall
remain valid for one year from the date of signing the agreement. The empanelment can be



Xi)

xii)

xiii)

Xiv)

XV)

XVi)

Xiv)

extended for one more year on the basis of performance and mutually agreed terms and
condition (Subject to their continuation of Empanelment with DAVP).

NHDC will follow prevailing DAVP rates for the allocation of work. The work for which DAVP
rate in not specified, limited tender quotation will be called among the empanelled agencies
and the work will be awarded to the lowest bidder.

NHDC reserves the right to cancel the empanelment of any particular agency or entire panel
at any time with the immediate effect.

NHDC does not make advance payment to advertising agencies towards any activity, including
creative, media releases, production, taxes, etc.

The Agency shall not assign the project, whole or in part, to any other agency, even to its own
subsidiary or parent agency, to perform its obligation, under the work order that may be
issued by NHDC to an empanelled agency, without the NHDC's prior consent.

The Agency should have adequate resources to handle full-fledged multi-media multi-lingual
pan- India publicity campaigns.

Copyright, marketing, and all other rights of creative, design etc. produced under the
Agreement shall vest with NHDC.

Deficiency in Service / Penalty

a) In case there is an error in publication of the advertisements as compared to the text
material of the advertisement provided by NHDC, Agency shall arrange to publish the
corrigendum immediately, under advice to NHDC, at its own cost.

by Incase itis observed by NHDC that the work performed by the Agency is not as per the
required standard or specified quality, the Agency will be served with the written notice
to that effect calling upon to improve its performance. If the Agency's performance is
found unsatisfactory even after issuance of such a notice, it will not be allotted any work
on next three occasions as and when their turn comes up in rotation, if applicable.

c¢)  NHDC shall have the right to terminate the empanelment of the defaulting Agency(ies),
if it deems necessary.

d) NHDCreserves the right to blacklist/de-list an applicant for a suitable period in case the
Agency fails to honour its proposal without sufficient grounds.



xv) Non-Disclosure clause:

a)  Theadvertising agencies shalltreat alldocuments, information, data and communication
of and with NHDC as confidential.

by The empanelled agencies shall abide by the Non-Disclosure clause. Successful agencies
shall not, without NHDC's prior written consent, disclose any specification, plan, sample
or information or data or drawings /designs furnished by or on behalf of NHDC to any
person other than a person employed by the Agency in the performance of the work.

c)  Disclosure to any such person employed by the agency shall be made in utmost
confidence and should extend only so far as may be necessary and relevant for the
purpose of such performance and shall be subject to the terms and conditions of the
Non-Disclosure clause.

xvi) Force Majeure

Neither party shall be responsible for any failure to perform due to unforeseen circumstances or
due to causes beyond the defaulting party’s control even after exertion of best of efforts to prevent
such failure, which may include but not be limited to, acts of God, war, riots, embargoes, strikes,
lockouts, acts of any government authority, delay in obtaining licenses or rejection of proposal
under the statutes, fire or floods.

xvii) Special conditions

In case the date fixed for opening of proposals is subsequently declared as holiday, the revised
schedule will be notified. However, in absence of such notification, the proposals will be opened
on next working day with the time and venue remaining unaltered.

xvii) Settlement of dispute by arbitration

Any disputes and difference of any kind, whatsoever, arising out of or in connection with this
contract or carrying out of the services, shall be settled amicably. If, however, the parties are not
able to resolve any dispute or difference amicably, the same shall be referred for arbitration in
accordance with the provisions of Arbitration & Conciliation Act 1996 and any reenactment (s) and
or modification(s) thereof and of the rules framed there under. The venue for the arbitration shall
be New Delhi.

xix) Governing Law

This document and services hereunder shall be governed by and construed and enforced in
accordance with the Laws of India and only the courts in New Delhi shall have exclusive jurisdiction



for any dispute arising out of as in relation to this tender.
GENERAL CONDITIONS

(i) The general condition shall apply in contracts made by the NHDC for availing the services of
empanelled agency.

(i)  Theagency(ies)empaneled shall abide by all relevant rules and regulations of the Government
as issued from time to time and also to obtain all licenses, consents and permits, as may be
required for the delivery / performance of the services from time to time. The Agency shall
abide by all code of the Advertising Agencies Association of India (AAAI), Indian Newspapers
Society (INS) and The Advertising Standards Council of India (ASCl) and shall maintain the
highest standards of advertising principles. Agency shall keep informed the NHDC about any
change in accreditation status of the agency with INS, IBF, Doordarshan, AIR etc.

(i)  All rights for reproduction, editing and future use of the creative layouts accepted for release
and/or released by the NHDC shall be with the NHDC unless otherwise stated explicitly &
agreed by the NHDC's at the time of accepting the layout. The agency shall indemnify the
NHDC against any third-party claims of infringement of patent, copyright, trademark or
industrial design, intellectual property rights arising from use of any design/model if any
under the scope of contract including all legal and court costs and expenses, court awarded
damages/compensation, out of pocket expenses etc. incurred by the NHDC.

(iv) In the event of any actions being contemplated or instituted against the NHDC, for alleged
infringement of any intellectual property right or other statutory or common law rights,
the NHDC reserves the right to cancel immediately its contract or part thereof yet to be
undertaken and the Agency shall compensate / repay the NHDC any of the commission
already paid to the Agency or any other loss that might be incurred by the NHDC.

(v) The NHDC through its authorized officers shall have right to inspect the services regarding
conduct of agencies. Should any inspection point to the need of improvement, the necessary
alteration shall be incorporated free of cost by the agency(ies).

(vi) NHDC reserves the right to disqualify such agencies who have a record of not meeting
contractual obligations against earlier contracts entered into with the NHDC.

(vii) NHDC reserves the right to blacklist an agency for a suitable period in case the agency fails
to honour its bid without sufficient grounds.

(viii) The empaneled agency (ies) shall ensure secrecy of Advertising related brief, other data
which is shared, its findings & recommendations etc. The agency or their personnel shall not



(ix)

)

xi)

(xii)

(xiii)

(xiv)

(xv)

disclose any confidential information pertaining to the NHDC which are disclosed to them
during the course of briefing or any discussion or acquired by the agency, which is available
with the NHDC as a result of any study or surveys commissioned, to any third party without
prior permission of the NHDC.

Theempaneled agency (ies)shallensure propertypographyand lay out for each advertisement
so that minimum space will be spent as far as possible.

In case NHDC desires the advertisement or other services to be published/ broadcasted in
any other regional languages, free translation of advertisement text from English to regional
languages shall be done by the agency free of cost and vice-versa.

It shall be obligatory on the part of agency to share the sources of secondary data, primary
data, NHDC's interviews/questionnaires etc. and any other items, which are not proprietary
property of the agency.

Tender Fee (Non-refundable) of Rs.2,000/- (Rupees Two Thousand Only) in form of Demand
Draft favoring “National Handloom Development Corporation Ltd” payable at Gr. Noida is to
be submitted along with the application. The Earnest Money Deposit (EMD) for the application
related to Empanelment of Agencies shall be Rs.1,00,000/- (Rupees One Lakh Only) by Bank
Guarantee favouring “National Handloom Development Corporation Ltd” payable at Gr.
Noida is also to be submitted along with the application. The EMD shall be refunded to the
unsuccessful Agencies without any interest liability. Application submitted without Tender
Fee & EMD will not be entertained.

The Agency (ies) empaneled shall not use the name of the NHDC or its logo to promote their
business without prior permission.

All advertising material to be released on behalf of National Handloom Development
Corporation Ltd. and should be duly approved by the Competent Authority (ies) of the NHDC.
The NHDC shall make every effort to put instructions and approvals in writing. Where those
are conveyed orally, agency shall require to get it confirmed immediately from the NHDC, in
writing to avoid disputes.

Arrangement/Procurement of image/human faces/characters/insignia etc. for the purpose
of utilizing them in Advertisements(s) shall be the responsibility of the Agency/Company.
NHDC shall not pay anything for such things. No dispute can be raised against the NHDC
in such matters by the agency or any third party. The agency shall be solely responsible for
compensation etc., if any, imposed by any court or Forum in any such matter.



LIST OF DOCUMENTS TO BE ATTACHED WITH TENDER
Annexure - 1

The following are the documents in support of eligibility for Empanelment of multi-media agencies and
other details as required for consideration of our Proposal Eligibility Criteria Description:

S. No. | Documents to be Enclosed
1 Copy of proof of agency (ies) Empaneled with DAVP as Multi-Media.

2 Copy of proof of agency accreditation from Indian Newspaper Society (INS)(mandatory) and any two of
the following for last 03 years:

Advertising Standards Council of India (ASCI)

Prasar Bharti accreditation for Doordarshan and All India Radio

Advertising Agencies Association of India (AAAI).

3 Copy of Legal Status of the Agency. Any one of the following:

A company/firm having registered office in India and incorporated or registered under The Indian Compa-
nies Act2013,

Partnership firm under PartnershipAct1932,

Sole Proprietor-ship under the Societies Registration Act1860.

If registered under any other act(s) in India, please provide details

Copy of valid PAN and GST registration

5 Copy of Balance Sheet of Financial years- 2019-20, 2020-21 and 2021-22 duly certified by Chartered Ac-
countant.
6 Self-Declaration by Agency that they are not blacklisted/de-listed by any Central/State Government/Public

Sector and not found guilty/penalized by any court.

7 Copy of proofin the form of document and declaration, having full-fledged office(s) at Delhi/NCR with the
state-of-the- art infrastructure and manpower including creative team (in case of emergency) to support
timely service for activities within the scope of work.

8 Copy of Proof to handle development of creative, Designing and Co-ordination with production houses
for production of short films, TV, Radio/Outdoor/Print/Internet etc. in the form of Job order/Work order/
Agreement/completion certificate for each specific job.

9 Whether involved in any litigation or any legal, criminal, civil, taxation and other cases pending against the
Agency/Directors/Proprietors etc. If yes, give details, including details of conviction, if any.

10 Agency should have the ability to serve the requirements of all the NHDC establishments. (As per Annex-
ure A)

11 Copy of proof for payment of EMD and copy of bid document cost.

12 Submit documents in compliance of Technical Criterion/Bid (as per annexure -3)

Note: NHDC reserves the right to seek fresh set of documents or seek clarifications on the already submitted
documents. NHDC decision in this regard shall be final and binding on all. An agency, which has been
empanelled, may be removed from the panel in case it is observed that the agency has submitted incorrect
documents/declaration during/after the empanelment process.



DETAILS OF THE AGENCY

Annexure - 2

1. Name of the Agency
2. Address of the Registered Office with contact
person(s), Telephone nos., Mobile no., email Ids
3. Legal status of the agency (Company Public
Ltd./ Pvt. Ltd./ Partnership etc.)
4., Details of incorporation of the agency Date
Ref:
5. Accreditation details with various organizations | 1.
2.
3.
(Use more space, if have more accreditation.)
6. Valid GST registration no. (GST)
8. Permanent Account Number (PAN)
9, GST Registration No.
10. |Name and Designation of the authorized
signatory
11. |Address of Branch Offices with Contact
Person(s), Telephone nos., Mobile No., email
ids.
13. | Telephone No. (with STD code)
14. | Mobile no. and E-mail id of the contact person
15. | Fax No. (with STD code)
16. | Website address
Financial Details (as per audited Balance Sheets) (in ¥ Cr)
a. Year 2020-21 2021-22 2022-23
b. Net Worth
C. Turnover
d Operating Profit




We certify that the above particulars are correct and we understand and agree that if any statement
is found to be false or not correct, NHDC has the right to remove our name from the panel with
immediate effect and NHDC decision in this regard shall be final. We understand and agree that
the empanelment does not obligate NHDC in any manner and NHDC has the right to omit the

name of the Agency from the approved lists at its sole discretion at any time during the term of
the empanelment.

Date Signature_

Place

Name

Designation (Please affix rubber stamp of your Agency)




TECHNICAL CRITERION/BID

Annexure -3

S. | Evaluation Criterion Marks Total
No. Marks
Annual Turnover of Multi Media Agency (ies) 05 to 10 crore = 10 Marks
1 from major business involving advertising & >10 crore to 15 crore= 15 20 Marks
relatedh T Tt " Marks
areas should be Rs.5 crore and above for eac =
of the preceding three years. (20Marks) >15crore 20marks
In relevance to the scope of work, numbers of | Print:
2 | Projects/Campaign handled and successfully | Upto 5 Project = 05Marks 10 Marks
completed in last three years in Domestic and |>5 Project = 10marks
overseas market in last year*. (60 Marks) TV:
UpipSfrocifitane | tovars
Radio:
Ugto 5 Project = 05Marks 10 Marks
>5 Project™ = 10marks
Internet/SMS (Incl. Social
Media): 10 Marks
Ugto 5 Project = 05Marks
>5 Project™ = 10marks
Outdoor:
Ugto 5 Project = 05Marks 10 Marks
>5 Project” = 10marks
Event/Exhibition:
Upto 5 Project = 05Marks 10 Marks
>5 Project = 10marks
Experience in Handloom/ Textile/ Similar field
3 | work like Khadi, Handicrafts etc. of minimum 03 10 Marks
projects in last 03 years. (10 Marks)
At least 02 National Level Award for creative Upto 2 Project = 05Marks
4 media job/work. (10 Marks) >2 Project = 10marks 10 Marks
(Appreciation letter will be considered)

*Work experience in field of Creative/Designing will be considered.



Annexure - 4
INTEGRITY PACT:

(Format for Affidavit)
(On the letterhead of the Agency duly stamped and signed)

TO WHOMSOEVER IT MAY CONCERN

This is to certify that our Agency:

1.

2.

Does not owe any money beyond 60 days to any other media house.

Has not been blacklisted/de-listed by any of the Central /State Government /Public Sector
Undertakings /Public Sector Banks/any regulatory institution in the past 3years.

Does not have any legal, civil, criminal, taxation and other cases pending against the Agency
that may have an impact affecting or compromising the delivery of services required.

Has the ability to handle development of creative content for print and co-ordinate with
production houses for production of short films, TV, Radio etc.

Has the ability to serve the requirements of all the establishments of NHDC.

(AUTHORISED SIGNATORY)
NAME:

DESIGNATION:



Annexure -5

Format of Bank Guarantee for Earnest Money Deposit (EMD)
BG No.
Date:

1. Inconsideration of you, National Handloom Development Corporation Ltd., A Government of
India Undertaking, Ministry of Textiles, Wegmans Business Park, 4" Floor, Sector Knowledge
Park - 3, Surajpur Kasna Road, Greater Noida- 201306 (hereinafter referred to as the

“Authority” which expression shall, unless repugnant to the context or meaning thereof,
include its administrators, successors and assigns) having agreed to receive the proposal of
[Name of company], (hereinafter referred to as the

“Bidder” which expression shall unless it be repugnant to the subject or context thereof
include its successors and assigns), for Empanelment of Multi-Media Agency (ies) for
[name of assignment] pursuant to the RFP Document dated [date] issued in respect of the
Assignment and other related documents including without limitation the draft work order for
services (hereinafter collectively referred to as “Documents”), we [Name of the Bank] having
our registered office at [registered address] and one of its branches at [branch address]
(hereinafter referred to as the “Bank”), at the request of the Bidder, do hereby in terms of
relevant clause of the RFP Document, irrevocably, unconditionally and without reservation
guarantee the due and faithful fulfilment and compliance of the terms and conditions of
the RFP Document by the said Bidder and unconditionally and irrevocably undertake
to pay forthwith to the Authority an amount of Rs. [in figures] ([in words]) (hereinafter
referred to as the “Guarantee”) as our primary obligation without any demur, reservation,
recourse, contest or protest and without reference to the Bidder if the Bidder shall fail
tofulfillorcomplywithalloranyofthetermsandconditionscontainedinthesaidRFPDocument.

2. Any such written demand made by the Authority stating that the Bidder is in default of the
due and faithful fulfillment and compliance with the terms and conditions contained in the
RFP Document shall be final, conclusive and binding on the Bank. We, the Bank, further agree
that the Authority shall be the sole judge to decide as to whether the Bidder is in default of
due and faithful fulfillment and compliance with the terms and conditions contained in the
RFP Document including, Document including without limitation, failure of the said Bidder to
keep its Proposal valid during the validity period of the Proposal as set forth in the said RFP
Document, and the decision of the Authority that the Bidder is in default as aforesaid shall
be final and binding on us, notwithstanding any differences between the Authority and the



Bidder or any dispute pending before any court, tribunal, arbitrator or any other authority.

3. We, the Bank, do hereby unconditionally undertake to pay the amounts due and payable
under this Guarantee without any demur, reservation, recourse, contest or protest and
without any reference to the Bidder or any other person and irrespective of whether the
claim of the Authority is disputed by the Bidder or not, merely on the first demand from the
Authority stating that the amount claimed is due to the Authority by reason of failure of the
Bidder to fulfill and comply with the terms and conditions contained in the RFP Document
including without limitation, failure of the said Bidder to keep its Proposal valid during
the validity period of the Proposal as set forth in the said RFP Document for any reason
whatsoever. Any such demand made on the Bank shall be conclusive as regards amount due
and payable by the Bank under this Guarantee. However, our liability under this Guarantee
shall be restricted to an amount not exceeding Rs. [in figures] ([in words]).

4.  This Guarantee shall be irrevocable and remain in full force for a period of 90 (Ninety) days
from the Proposal Due Date and a further claim period of thirty (30) days or for such extended
period as may be mutually agreed between the Authority and the Bidder, and agreed to by
the Bank, and shall continue to be enforceable until all amounts under this Guarantee have
been paid.

5. The Guarantee shall not be affected by any change in the constitution or winding up of the
Bidder or the Bank or any absorption, merger or amalgamation of the Bidder or the Bank
with any other person.

6. In order to give full effect to this Guarantee, the Authority shall be entitled to treat the Bank
as the principal debtor. The Authority shall have the fullest liberty without affecting in any
way the liability of the Bank under this Guarantee from time to time to vary any of the terms
and conditions contained in the said RFP Document or to extend time for submission of the
Proposals or the Proposal validity period or the period for conveying of Letter of Acceptance
to the Bidder or the period for fulfilment and compliance with all or any of the terms and
conditions contained in the said RFP Document by the said Bidder or to postpone for any
time and from time to time any of the powers exercisable by it against the said Bidder and
either to enforce or forbear from enforcing any of the terms and conditions contained in the
said RFP Document or the securities available to the Authority, and the Bank shall not be
released from its liability under these presents by any exercise by the Authority of the liberty
with reference to the matters aforesaid or by reason of time being given to the said Bidder
or any other forbearance, act or omission on the part of the Authority or any indulgence by
the Authority to the said Bidder or by any change in the constitution of the Authority or its
absorption, merger or amalgamation with any other person or any other matter or thing



whatsoever which under the law relating to sureties would but for this provision have the
effect of releasing the Bank from its such liability.

7. Any notice by way of request, demand or otherwise hereunder shall be sufficiently given or
made if addressed to the Bank and sent by courier or by registered mail to the Bank at the
address set forth herein.

8. We undertake to make the payment on receipt of your notice of claim on us addressed to
[Name of bank along with branch address] and delivered at our above branch which shall be
deemed to have been duly authorized to receive the said notice of claim.

9. Itshallnotbe necessaryforthe Authority to proceed against the said Bidder before proceeding
against the Bank and the guarantee herein contained shall be enforceable against the Bank,
notwithstanding any other security which the Authority may have obtained from the said
Bidder or any other person and which shall, at the time when proceedings are taken against
the Bank hereunder, be outstanding or unrealized.

10. We, the Bank, further undertake not to revoke this Guarantee during its currency except with
the previous express consent of the Authority inwriting.

11. The Bank declares that it has power to issue this Guarantee and discharge the obligations
contemplated herein, the undersigned is duly authorized and has full power to execute this
Guarantee for and on behalf of the Bank.

12. For the avoidance of doubt, the Bank’s liability under this Guarantee shall be restricted to Rs.
[in figures] ([in words]). The Bank shall be liable to pay the said amount or any part thereof
only if the Authority serves a written claim on the

Bank in accordance with paragraph 8 hereof, on or before [date].
Signed and Delivered by [name of bank]

By the hand of Mr. /Ms. [name], it's [designation] and authorized official.
(Signature of the Authorized Signatory) (Official Seal)

Notes:

. The Bank Guarantee should contain the name, designation and code number of the officer(s)
signing the Guarantee.

. The address, telephone number and other details of the Head Office of the Bank as well as
of issuing Branch should be mentioned on the covering letter of issuing Branch.



Annexure - vi

LIMITED TENDER ENQUIRY

FOR

PROVIDING VENUE, INFRASTRUCTURE WORK, INCLUDING SECURITY SERVICES,
MAINTENANCE FOR EXHIBITION (SILK FAB / WOOL FAB (SHE)) ACROSS
COUNTRY

NOTICE INVITING TENDER

NHDC invites Limited Tender to apply for providing “Venue, Infrastructure works, Security Services
and Maintenance for Exhibitions at across country and intends to select the agency/firm through
competitive bidding process in accordance with the procedure set out herein.

Only the Parties capable of providing infrastructure material of Octanorm System and having good
experience of executing similar type of work for Govt. Organisation, Trade Fair etc are eligible to
apply.

Tender documents may be downloaded from official website https://www.nhdc.org.in/Tenders.
aspx.

Submit your proposals on e procure.gov.in latest by 14t JULY 2023, 4:00 PM

PLACE OF SUBMISSIONOF BID:

https://eprocure.gov.in/eprocure

Bid will be opened and evaluated in presence of all bidders as per the critical date sheet.

GENERAL CONDITIONS:
Bidders are required to submit the following document in of bidding company

a. PAN Card
b.  GST registration



c. Bidder should not be black-listed or barred or disqualified or penalised by any regulator or
statutory body/Public /Private etc. for similar kind of assignment - An undertaking certifying
non-blacklisting should be submitted.

d. Bidders must submit the above as mandatory document along with bid.

CRITICAL DATE SHEET :

S. No. |Particulars Details Date

1 Date of Issue of Tender Document 05/07/2023

2 Starting Date and Time for Submission of Bid/Tender 05/07/2023

3 Last Date and time for submission of Tender 13/07/2023 at 3.00 PM
4 Date of Opening of Tender 14/07/2023 at 4.00 PM




National Handloom Development Corporation Limited
(A Government of India Undertaking)
Address: Wegmans Business Park, Tower 1, Plot No. 3,
Sector Knowledge Park - 3, Surajpur Kasna road, Greater Noida - 201 306

Date:

To,
M/s

OBJECTIVE:
Conceptualising, designing, fabrication and branding of pavilion & stalls and providing security
services for Silk Fab events to be conducted across the country.

PLACE AND PERIOD OF EXHIBITION:

S TP G Places From To Remark
No. |Event
Silk Fab Surat 26-07-2023 | 08-08-2023 | Agency should prepare the Venue
1 (SHE) as per scope of work on or before
25/07/2023 at 2.00 pm.
Silk Eab Jabalpur 16-08-2023 | 29-08-2023 |Agency should prepare the Venue
2 (SHE) as per scope of work on or before
15/08/2023 at 2.00 pm.
Silk Fab Kolkata 20-08-2023 |02-09-2023 |Agency should prepare the Venue
3 (SHE) as per scope of work on or before
19/08/2023 at 2.00 pm.
Silk Fab Udaipur 25-08-2023 | 07-09-2023 | Agency should prepare the Venue
4 (SHE) as per scope of work on or before
24/08/2023 at 2.00 pm.
Silk Fab Ahmedabad 28-08-2023 | 10-09-2023 | Agency should prepare the Venue
5 (SHE) as per scope of work on or before
27/08/2023 at 2.00 pm.
Silk Fab Bhubaneswar 05-09-2023 | 18-09-2023 | Agency should prepare the Venue
6 (SHE) as per scope of work on or before
04/09/2023 at 2.00 pm.




Sl.

Type of

Places From To Remark
No. |Event
: Jamshedpur 15-09-2023 |28-09-2023 | Agency should prepare the Venue
Silk Fab
7 (SHE) as per scope of work on or before
14/09/2023 at 2.00 pm.
. Lucknow 20-10-2023 | 02-11-2023 | Agency should prepare the Venue
Silk Fab
8 (SHE) as per scope of work on or before
19/10/2023 at 2.00 pm.
. Delhi 23-10-2023 | 05-11-2023 | Agency should prepare the Venue
Silk Fab
9 (SHE) as per scope of work on or before
22/10/2023 at 2.00 pm.
. Varanasi 27-10-2023 | 09-11-2023 | Agency should prepare the Venue
Silk Fab
10 (SHE) as per scope of work on or before
26/10/2023 at 2.00 pm.
. Bhopal 25-11-2023 | 08-12-2023 | Agency should prepare the Venue
Silk Fab
11 (SHE) as per scope of work on or before
24/11/2023 at 2.00 pm.
: Indore 06-12-2023 | 19-12-2023 | Agency should prepare the Venue
Silk Fab
12 (SHE) as per scope of work on or before
05/12/2023 at 2.00 pm.
: Hyderabad 28-12-2023 [ 10-01-2024 | Agency should prepare the Venue
Silk Fab
13 (SHE) as per scope of work on or before
27/12/2023 at 2.00 pm.
. Bengaluru 05-01-2024 | 18-01-2024 | Agency should prepare the Venue
Silk Fab
14 (SHE) as per scope of work on or before
04/01/2024 at 2.00 pm.
: Patna 08-02-2024 | 21-02-2024 | Agency should prepare the Venue
Silk Fab
15 (SHE) as per scope of work on or before
07/02/2024 at 2.00 pm.
: Dehradun 18-02-2024 | 02-03-2024 | Agency should prepare the Venue
Silk Fab
16 (SHE) as per scope of work on or before
17/02/2024 at 2.00 pm.
: Dibrugarh 01-03-2024 | 14-03-2024 | Agency should prepare the Venue
Silk Fab
17 (SHE) as per scope of work on or before

29/02/2024 at 2.00 pm.




Sk IS 17 Places From To Remark
No. |Event
: Guwahati 28-03-2024 | 10-04-2024 | Agency should prepare the Venue
Silk Fab
18 (SHE) as per scope of work on or before
27/03/2024 at 2.00 pm.

Note: The list of suggested indicative venues of exhibitions held earlier by National Handloom
Development Corporation is enclosed for reference. The agency may also provide other prominent
venue within the budget in the central area of the cities.

SELECTION OF BIDDER:

Eligible Bidder agency is required to submit the separate quotations for rent of the indicative /
prominent Venue/ Hall for the respective city (along with the original quote received from the
respective venue/ hall agency) and other components (Infrastructure, theme, maintenance etc).

However, Bidder, who quotes the lowest rate for Infrastructure (excluding Hall/Venue Rent), theme
and maintenance shall be treated as L1 rates same shall be declared as an agency for providing the
tender services. NHDC Ltd. reserves the right to accept or reject any bid (at any stage) submitted
by the bidder without assigning any reason.

The rent of the indicative / prominent Venue/ Hall for the respective city is subjective related to
area, location in the city, availability, seasonality etc and at the same time is very crucial factor for
the footfall and overall success of the event, so the agency is required to be more cautious while
quoting for the rent of the venue / hall and accordingly, the selected agency will have to ensure
that the booking of the hall is done within the amount provided in the tender for hall/venue rent
and the venue rent will be reimbursed as per actual.

USE OF BID AND INFORMATION:

a. This document has been prepared solely for getting financial quote from agency empaneled
with NHDC for Venue Booking, Infrastructure works, Security Services and Maintenance for
Exhibitions across country”. This document is not a recommendation, offer or invitation
to enter into a contract, agreement or any other arrangement in respect of the services.
The provision of the services is subject to observance of selection process and appropriate
documentation being agreed between NHDC and any successful Bidder.

b.  While this document has been prepared in good faith, neither the NHDC nor any of its
employees make any representation or warranty or shall have any responsibility whatsoever
in respect of this document. Any liability is accordingly and expressly disclaimed.



c.  This document is meant to provide information only and upon the express understanding
that the Bidders will use it only for the purpose set out herein.

NHDC RIGHT TO REJECT ANY OR ALL BIDS:

NHDC reserves the right to reject any or all the bids without assigning any reasons thereof without
thereby incurring any liability to the Bidders or any obligation to inform the affected Bidders on the
grounds for the NHDC action or without assigning any reasons, whatsoever. The decision of NHDC
shall be final, conclusive and binding on all the Bidders/parties directly or indirectly connected
with the bidding process and the same shall not be questioned / challenged.

CLARIFICATION/MODIFICATION:

a. NHDC may be notified of any omission / discrepancy in the tender before the closure of bid.
If required, the NHDC may thereafter modify the document. The modified document would
be hosted on the NHDC. Any subsequent modification in the dates/timelines will be at the
discretion of the NHDC.

b. NHDC also reserves the sole right for carrying out any amendments/ modification/changes
including any addendum to this tender. Such amendments / modifications / changes including
any addendum to this tender shall be notified on the NHDC website www.nhdc.org.in and
these will be binding on the Bidders.

c. NHDCreserves the sole right to cancel the tender at any stage without assigning any reason.

d. Beforetendering, the Bidders are requested to carefully examine the Tender/Bid Documents,
Terms & Conditions of Assignment, Specifications and if there is or appears to be any
ambiguity therein, they should immediately refer the matter to NHDC, for clarification.

DELAYS OF BID:

Any Tenders / Bids received by NHDC after the deadline for submission of tenders prescribed by
NHDC will be summarily rejected. NHDC shall not be responsible for any delay or non-receipt/
non-delivery of the documents.

SUBMISSION OF BID:

All submissions, including any accompanying documents, will become the property of the NHDC.
The Bidder shall be deemed to have licensed, and granted all rights to the NHDC to reproduce the
whole or any portion of their submission for the purpose of evaluation, to disclose the contents of
the submission to other bidders and to disclose and/or use the contents of the submission as the



basis for any resulting process, notwithstanding any copyright or other intellectual property right
of the Bidder in the submission or accompanying documents.

LANGUAGE OF BID

All correspondence and other documents to be exchanged by the parties shall be written in the
English language. The version written in English language shall govern its interpretation.

BID VALIDITY PERIOD:

Bid will remain valid and open for evaluation according to their terms for a period of at least 270
days from the bid opening date. NHDC shall also have the right at its sole and absolute discretion
to continue the assignment/contract with the successful Bidder for future requirements on the
rates finalized in this processing for various items/activities as described in the financial bid,
or at the price negotiated thereafter, after expiry of current assignment period. In exceptional
circumstances, NHDC may solicit the Bidder's consent to an extension period of validity.

GENERALS:

a. Incase of any dispute or differences, breach & violation relating to the terms of the contract,
the said matter or dispute, differences shall be referred to CA, NHDC for arbitration, who
himself or any other person appointed by him will work as sole arbitrator and the award of
the arbitrator shall be final and binding on both the parties.

b. The Corporation reserve the right to reject any or all tenders and award the remaining work
to any other contractor without assigning any reason. Conditional tenders in any form,
whatsoever shall be liable to be rejected outrightly.

c. The Corporation shall be entitled to cancel the contract, if it is found that there has been
any breach of condition of the contract and/or the work is found to be unsatisfactory.
The Contractor in such cases will not be entitled for making any claim/compensation. The
Corporation is entitled to forfeit the Security money and the contractor may not be considered
for award of any similar contract in future.

d. The Corporation has a right to cancel one or more or all events at any moment without
assigning any reason whatsoever or change the date of the events/contractor for any event.
No compensation at all against such losses if any, will be given to the Contractor for the
events concerned.

e. The rates of all items of work shall include cost of all labour, transportation, octroi and all
type of taxes including GST etc.



88

The Corporation shall be entitle to cancel the contract, if it is found that there has been
any breach of condition of the contract and/or the work is found to be unsatisfactory.
The Contractor in such cases will not be entitled for making any claim/compensation. The
Corporation is entitled to forfeit the earnest money and the contractor may not be considered
for award of any similar contract in future.

SCOPE OF WORK:

1.

The selected bidder would use ethnic elements and items for ambience creation. The
agency/Firm would be required to give Ethnic look to the ambience inside the exhibition area
matching the theme of ‘Exhibition. Only new/fresh items to be used.

The selected bidder would be responsible for designing and creation of theme-based stalls
during the exhibition.

The lay out plan and design including welcome gate and material to be used will have to be
approved by NHDC beforehand.

It shall be the responsibility of the selected bidder to arrange for manpower, material and
necessary expertise for executing the work including the security personnel. The pavilion &
stalls will make ready by agency/firm one day before the commencement of exhibitions.

The selected bidder would be responsible to hand over the site thoroughly neat and clean to
the land-owning agency by the last evening of the event.

The selected bidder has to ensure that the stalls are constructed in such a way so that there
is ample movement space for the public and in case of any untoward incident the visitors can
be evacuated as early as possible.

The selected bidder would be required to coordinate with the Managers/Incharge of the
land/place owning agency and must take their permission while setting up stalls etc. So that
there should be no interruption in smooth running of the show.

The selected bidder would be required to tie up with the MC, Local Police, Traffic Police etc,
so that the work of exhibitions can be executed smoothly. All the permission/Licenses along
with the expenditure involved in getting these Permissions/Licenses from Local Fire Service,
Labour Department, Licensing Branch, Local Police, Local Traffic Police, Health Department,
MC like horticulture, Enforcement, electricity, civil etc. would be the responsibility of selected
bidder.

It would be the responsibility of the selected bidder to arrange for sufficient number of



10.

11.

12.

13.

14.

15.

16.

17.

18.

dustbins, fire extinguishers, chair, tables, canopies, during the event, exhibition should
be manned by adequate support staff, water proofing of stalls, round the clock fool proof
security with required gadgets, cleanliness, etc.

Provision for cooking area behind every food stall has to be created with water facility/
dustbin etc.

The selected bidder has to ensure that the whole complex is properly lit and all stalls have
sufficient electricity and power points.

All the electrical cables and wires should be properly insulated. There should not be any
loose wires. Gen set installation for the event would be the responsibility of the selected
bidder with the required permission from local authority, if any.

All electrical installations must be in accordance with the provision of the Regulations
for Licensing and Controlling places of Public Amusement (other than Cinemas) and the
performances of Public Amusement, 1980.

Removal of garbage from the site and its disposal to the nearest MC/Authority dustbin is the
responsibility of selected bidder.

Publicity panel/standees, hoardings, continuous flex panels on the outside of tin barricade
with white cloth masking on the inside of tine barricades/partitions would be put up at the
entrance gates, behind stages and at other prominent places in the venue giving due publicity
to O/o DCH & NHDC at the cost of selected bidder with specific quantity to be determined in
consultation with NHDC.

The design & content for the same would be provided by NHDC. For masking only brand-
new clean cloth should be used by the agency. The Standees and small hoarding on schemes
of O/o0 DCH/NHDC, drop downs, signages, banners, etc will be required to be put inside the
exhibition area, if required. Further, the buntings/hoardings with theme (will decide later)
would also be required to be put up onto the electric poles/roundabouts at each exhibition.
The design & number would need prior approval of NHDC.

It shall be the responsibility of the selected bidder to set up temporary workstation/office for
executing the work of Exhibition with proposed theme.

The selected agency would be required to coordinate with the Municipal Corporation,
Railway Station, Metro Station, Local Bus Authority etc. to take the permission for placement
of Standees.



19.

20.

21.

22.

23.

The selected agency will submit the all the exhibition related document / Invoice of Hall/
Infrastructure, Theme Pavilion, Security, Maintenance along with photograph and other local
expense etc. in soft copy and hard copy at the time of submission of claim.

The selected agency will assist the NHDC office in the organized exhibition for collecting the
Participants TA/DA Claim form in hard copy and soft copy in Excel Format.

The selected agency will get verified of all the items put up in the exhibition by the local
NHDC employee in the organized exhibition.

The selected agency will submit layout plan of the event within 1 week after the finalization
of the financial Bid.

Bill of Quantity: Proposed quantity of the items required for infrastructure works, Security
Services and Maintenance for each Exhibitions (Silk Fab) across country.

S.
No.

Item (As per the Scope of Work) Unit Total
Quantity
(Tentative)

INFRSTRUCTURE WORK:

1

Venue: Venue chosen should be of repute with proper amenities | Days 15 Days
and which would provide opportunity for the weavers to maximize
their sales. Wherever, urban haats are available and functional,
preference should be given to them.

Stall details for one unit:

Construction of the stalls on Good Quality Octanorm system for | One 60 nos.
participating agencies -size 2.5 mtr x 1.5 mtr, height 8" ft. Shelves | complete
are to be made of laminated board of not less than 34" thickness. | unit
Each stall is to be separated by laminated panels of hard - board.
For each stall 2 tables of size 1 mtr x 0.5 mtr x 1 mtr on Octanorm
system, one dust bin of 12"inch size (height) Three LED light of 40
wt.in two different colour, Facia of each stall is to be made separately,
designed with 4” mm, sun board dully pasted with computer cut vinyl
film with the name of participating agency/society. Authority would
also like to see the sample model of stall, before placing the order.

Construction of One Office on Octanorm system size 5 mtr x 5 mtr. | One 1
(With door & locking system with furniture, centre table seater one | complete
office steel almirah, 4 LED Light 40wtt. unit




S. Item (As per the Scope of Work) Unit Total
No. Quantity
(Tentative)
4 | (A) Carpet Flooring (Unitex) New Carpet Per Sq. Ft. 4000 Sq.
(B) Carpet Flooring (Unitex) Neat & Clean Carpet Per Sq. Ft. 4000 Sq.
5| (A) Ply Panelling (Octanorm) 1 Mtr. X 2.4 M Per Panel 10 Nos.
(B) Ply Panelling (Octanorm) %> Mtr. X 2.4 M Per Panel 10 Nos.
6 | Looking Mirror (1.5” X 5’ feet) With Stand & Support Nos 10 Nos.
7 | 150-Watt LED Flood Light Nos 20 Nos.
8 | Female Mannequins Nos 10 Nos
9 | Main Gate/Side Gate (As Per Oct. System with Multicolour Stretch | As Required |As Required
Signage (Flex) 208 Sq. Ft.
10| Stretch Signage / Flex / Banners / Standees with Names of
Participating Agencies / Other Matter: -
Size 3' X 6’ Ft. Nos with Self Stand Framing (for Prominent Places of | Per Sq. Ft. 25
the city i.e., Metro Stations, Bus Stand, Railway Station etc.) including
placement and vehicle charges
Size 5’ X 3' Ft. Nos. Without Framing Per Sq. Ft. 4
Size 3' X 6’ Ft. Nos. Without Framing Per Sq. Ft. 4
Size 8 X 8 Ft. Nos. With Framing Stands Per Sq. Ft. 4
Note: If any other size of banner is required, then requirement will
be provided at time.
11 | Inaugural panel (1 mtr. X 2.4 mtr. On Octanorm system) matter will | Nos 1
be given for flex printing (size may be changed according to the
requirement)
12 | Table on (Octanorm system) Nos 10
13| Pedestal Fan Nos 5
14 | Inauguration lamp (brass - 5" height approx.) along with refined oil / | Nos 1
cotton / match box etc on inaugural day.
15 | Flower Decoration
(a) Flower Decoration with Gate Structure of Main Gate (With Multi | One 1
Colour Fresh Flowers)
(b) Bouquet (08 Nos. Fresh Rose Flowers) Five 5




S. Item (As per the Scope of Work) Unit Total
No. Quantity
(Tentative)
THEME WORK:
16 | Agency will execute the exhibition on theme basis as per the need

and requirement of NHDC
a) Female Mannequins Nos 5 Nos
b) 150-Watt LED Flood Light Nos 05 Nos.
c) LED 9 Watts Indoor Ceiling Spotlight/Focus Light / Track Light | Nos 10 Nos
(Warm White)
d) New Carpet - Red Colour Ft. 500 sq.ft.
e) Ply Panel - 1M x 2.5 M Nos 15 Nos
f) Electric Jhalar (100 ft. Per Nos) Nos 05 Nos
g) Photography (Soft copy and Hard Copy - 5x7 Inches) Nos 100 Nos
h) Hangers, Thumb Pin, Safety Pin etc. As required | As required
i) LED TV with stand 55" inch Nos 01 Nos.
j) Writeup Stand Nos 05 Nos.
l) Decoration of Theme area with cloths & Backdrops Flex As required | As required
Any other item as per the requisition for theme development.
Note:
*Theme  work  will be executed on Hardcore
platform of Wooden/Plywood/any other etc.
**Photographs must be taken of entrance gate, inauguration,
stall with person, theme pavilion, live loom, customers etc.

MAINTENANCE WORKS:

17 | a) Ground/Site Maintenance, Housekeeping at site and surrounding 14 Days

preservation till Completion of Event with 06 Nos Plastic Dustbin
(Big Size) 36"
b) Fire Equipment Service with 15 Nos Fire Extinguisher (Medium 14 Days
Size) for textiles good with One Trained Fire Man (10:30 AM to 08:00
PM Daily) including Fire Permission Charges.
c) 08 Nos CCTV cameras with DVR recording and 01 attendant 14 Days




S. Item (As per the Scope of Work) Unit Total
No. Quantity
(Tentative)
d) Provide Trained Security Guards. During the exhibition, there Maximum 03
shall need trained Security Guards for 14 days round the day (for nos Security
8Hrs per Security guard per day) per day
e) Public Announcement System (with high quality music system) | Nos 01 Nos.

with 08 Speaker Boxes and 1 cordless mic to be placed at various
places inside and outside the Venue.

f) Standby Generator (without diesel / oil) with cable / wire required | Nos 01 Nos.
up to main junction box along with attendant / electrician (as per
requirement):

Additional item for Infrastructure

1|Brand New German Quality Pagoda of Size 5 Mtr X 5 Mtr. With | unit Per Unit
Aluminium Structure covering and Covered with Proper Water Proof
Material
2 | Wooden Platform of Good Quality Plyboard Sq. Ft. Per sqft.
3| German Quality Aluminium Hangar Tent Covered with Proper Water | Sq. Ft. Per sqft.

Proof Material

Note: The additional item for infrastructure quoted rates will
be calculated separately

NOTE: -

The max. Budget for each event is approx. Rs. 14.80 Lakh (Including GST). The details of Head
Wise Budget are given below: -

a) Stall / Hall Rent/ Infrastructure including electricity =~ - Rs. 12.00 Lakh
b)  Backup Services -Rs. 2.00 Lakh
c¢) Theme Pavilion - Rs. 0.80 Lakh

Total - Rs. 14.80 Lakh

The cost of Stall / Hall Rent/ Infrastructure including electricity for Delhi & Lucknow is Max.
Rs.7.00 Lakh for Handloom Haat venue in New Delhi and NHDC own premises in Lucknow.

Bidders are required to quote unit rate separately for all the mentioned items in the tender.
Combined single rate for all the item will not be considered.



No advance amount will be paid to agency for the Infra/Theme and Backup & Maintenance
work. Only venue rent will be paid to agency on the receipt of actual rent paid by agency to
the venue.

The above number/requirement/quantity/size may increase or decrease at the discretion of
NHDC and subsequent price per unit/quantity/number may change, accordingly.

Reimbursement of charges for diesel / oil will be given as per actual consumption. However,
contractor shall maintain a register and provide the date-wise units generated / oil consumed
through DG set.

As per COVID- 19 preventive measure, agency required to provide the sanitised site with
provision of digital thermometer to their security guards for measuring temperature of all
visitors to the site/venue. Charges for such facility will be incorporated with security works.

All stall setup and other things etc pertaining to exhibitions will first approve need approval
from NHDC.

Venue charges will be reimbursed on the actual basis. However, the selected agency will have
to obtain the approval of the exhibition venue from NHDC.

BIDDER’S RESPONSIBILITIES AND RELATED CONDITIONS:

a.

Attention of the Bidders is drawn to the relevant and extant instructions of Gol, GFR issued
by Ministry of Finance, guidelines of Central Vigilance Commission (CVC) as applicable to
the subject matter of advice / service to be rendered by the Bidder and are required to be
complied with.

The Bidder shall, subject to the provisions of the Assignment and with due care, execute
the work and take all responsibility, including the supervision thereof and all other things,
whether of a temporary or permanent nature, required in and for such execution.

The Bidder shall carry out and complete the work in accordance with prevailing good industry
practices and using workmanship of the quality and standards there in specified, provided
that where and to the extent some approval of the quality of the standards of workmanship
is a matter of opinion, such quality and standards shall be to the satisfaction of NHDC.

The Bidder should provide professional, objective, un-biased and impartial inputs,
recommendation and advice at all times and hold NHDC interest paramount and should



observe the highest standard of ethics, values, code of conduct and honesty while executing
the assignment.

e. TheBidder carries with him/her/it a certain degree of accountability for any advice or /and any
services rendered to the NHDC, keeping in view norms of ethical business, professionalism
and the fact that such advice or service is rendered for a consideration. NHDC may enforce
such accountability in case of improper discharge of contractual obligations / deviant conduct
by / of any of the parties to the contract. In this, share of NHDC's responsibility, for accepting
advice / and services provided by the Bidder, will also be taken into consideration.

f.  The Bidder must act, at all times, in the interest of NHDC and render any advice / service with
professional integrity. The Bidder shall always keep in view transparency, competitiveness,
economy, and efficiency in regard with matters related to the subject of the contract or
assignment.

g. Bidder is expected to undertake an assignment/project, only in the areas of his/its expertise
and where it has capability to deliver efficient and effective advice /services to the client.

h. TheBidderwillhaveto cooperate fully with anylegitimately provided / constituted investigative
body conducting enquiry into processing or execution of the consultancy contract/ any other
matter related with discharge of contractual obligations by the Bidder.

TERMINATION:

NHDC may, without prejudice to any other remedy for breach of contract, by written notice of
default to agency, terminate the Contract in whole or part:

® If the Agency fails to deliver any or all of the services within the period(s) specified in the
Contract/ Work Order, or within any extension thereof granted by NHDC, OR

® If the Agency fails to perform any other obligation(s) under the Tender/Contract.
® If the Agency, in the judgment of NHDC has engaged in fraud and corruption.

In the event of NHDC terminates the Contract in whole or in part, NHDC may procure, upon such
terms and in such manner as it deems appropriate, Services similar to those undelivered, and the
Agency shall be liable to the NHDC for any excess costs for such similar services. However, the
agency shall continue the performance of the Contract to the extent not terminated



CONTRACT / NON-DISCLOSURE AGREEMENT NDA:
The selected Bidder will be required to execute the following:

a. Contract / Agreement which will include all the services and terms and conditions of the
services to be extended as detailed here in and as may be prescribed or recommended by
NHDC; and

b. Non-disclosure Agreement (NDA)

If any Bidder differs / does not agree on any conditions / terms of the contract, NHDC has the
right to appoint the next ranked Bidder without any obligation or without assigning any reasons
to anyone and shall not be held liable for any losses or damages caused by such action.

Unless and until a formal Agreement is prepared and executed, this Tender (RFP) together with the
written acceptance of the Bidder thereof shall constitute binding Terms and Conditions between
the parties.

COMPLIANCE WITH ALL APPLICABLE LAWS:

The Bidders shall undertake to observe, adhere to, abide by, comply with and notify NHDC about
all laws in force or as are or as made applicable in future, pertaining to or applicable to them, their
business, their employees or their obligations towards them and all purposes of this Tender and
shall indemnify, keep indemnified, hold harmless, defend and protect NHDC and its employees/
officers/ staff/ personnel/ representatives/ agents from any failure or omission on its part to do
so and against all claims or demands of liability and all consequences that may occur or arise
for any default or failure on its part to conform or comply with the above and all other statutory
obligations arising therefrom.

SINGLE POINT OF CONTACT AND AUTHORISED SIGNATORY:

All empanelled Bidders should have to provide details of single point of contact viz. Name,
designation, address, e-mail address, telephone/ mobile no. etc and authorised someone as
signatories as well for ongoing discussion etc.

RIGHTS IN INTELLECTUAL PROPERTY AND MATERIAL:

All the rights relating to the Trade Marks and Copy Rights in respect of development done by the
Bidders exclusively on behalf of NHDC and paid for by NHDC shall vest with NHDC.



In order to perform the services, the Bidder must obtain at its sole account, the necessary
assignments, permits and authorizations from the title holder of the corresponding patents,
models, trademarks, names or other protected rights and shall keep NHDC harmless and indemnify
NHDC from and against claims, proceedings, damages, costs and expenses (including but not
limited to legal costs) for and/ or on account of infringements of said patents, models, trademarks
names or other protected rights.

All documents, report, information, data etc. collected and prepared by the Bidder in connection
with the scope of work submitted to NHDC will be property of NHDC, it shall have every right
to use data that may be in the possession of the consultant or its representative in the course
of performing services under the agreement that may be entered into. The Bidder shall not be
entitled either directly or indirectly to make use of the documents, reports given by NHDC for
carrying out of any services with any third parties. The Bidder shall not without the prior written
consent of NHDC be entitled to publish studies or descriptive article with or without illustrations
or data in respect of or in connection with the performance of services.

The pre-existing intellectual property of the Bidder used in deliverables shall remain vested with
the Bidder.

ARBITRATION:

Any disputes and difference of any kind, whatsoever, arising out of or in connection with this
contract or carrying out of the services, shall be settled amicably. If however, the parties are not
able to resolve any dispute or difference amicably, the same shall be referred for arbitration in
accordance with the provisions of Arbitration & Conciliation Act 1996 and any re-enactment (s)
and or modification(s) thereof and of the rules framed there under. The venue for the arbitration
shall be New Delhi.

FORCE MAJEURE:

Neither party shall be responsible for any failure to perform due to unforeseen circumstances or
due to causes beyond the defaulting party’s control even after exertion of best of efforts to prevent
such failure, which may include but not be limited to, acts of God, war, riots, embargoes, strikes,
lockouts, acts of any government authority, delay in obtaining licenses or rejection of proposal
under the statutes, fire or floods.



CORRUPT AND FRAUDULENT PRACTICES:

As per Central Vigilance Commission (CVC) directives, it is required that Consultants/Suppliers/
Contractors observe the highest standard of ethics during the procurement and execution of such
contracts in pursuance of this policy:

a. “Corrupt Practice” means the offering, giving, receiving or soliciting of anything of values to
influence the action of an official in the procurement process or in contract execution; and

b.  “Fraudulent Practice” means a misrepresentation of facts in order to influence a procurement
process or the execution of contract to the detriment of NHDC and includes collusive
practice among consultants (prior to or after bid submission) designed to establish bid prices
at artificial non-competitive levels and to deprive NHDC of the benefits of free and open
competition.

NHDCreservestherighttorejectaproposal forawardifitdeterminesthatthe Bidder recommended
for award has engaged in corrupt or fraudulent practices in competing for the contract in question.
NHDC reserves the right to declare a firm ineligible, either indefinitely or for a stated period of
time as per the its discretion, to be awarded a contract if at any time it determines that the firm
has engaged in corrupt or fraudulent practices in competing for or in executing the contract.
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LIMITED TENDER ENQUIRY
FOR

PUBLICITY OF STATE HANDLOOM EXPO - SILK FAB / WOOL
FAB AT ACROSS THE COUNTRY

NOTICE INVITING TENDER

NHDC invites Limited Tender to apply for “Publicity of State Handloom Expo - Silk Fab / Wool Fab
at Across the Country” and intends to select the agency/firm through competitive bidding process
in accordance with the procedure set out herein.

Tender documents may be downloaded from official website https://www.nhdc.org.in/Tenders.
aspx.

Submit your proposals on e procure.gov.in latest by 17t jul 2023, 3:00 PM

Bid will be opened and evaluated in presence of all bidders as per the critical date sheet.

CRITICAL DATE SHEET :

S. No. | Details Date
1. | Date of Issue of Tender Document 12/07/2023
2. |Starting Date and Time for Submission of Bid/Tender 12/07/2023
3. | Last Date and time for submission of Tender 17/07/2023 at 03:00 PM
4. | Date of Opening of Tender 18/07/2023 at 03:00 PM
Brief:

State Handloom Expo: This event is being organized exclusively for various types of handloom
product i.e., Sarees, Suits, Dress Materials, Dupattas, Stoles and other Handloom product. In this
event 60 stalls will be allotted to various Handloom agencies and weavers across India.



Proposed Dates:

Sl. No. Type of Event Places From To
1 Silk Fab (SHE) Surat 26-07-2023 08-08-2023
2 Silk Fab (SHE) Jabalpur 16-08-2023 29-08-2023
3 Silk Fab (SHE) Kolkata 20-08-2023 02-09-2023
4 Silk Fab (SHE) Udaipur 25-08-2023 07-09-2023
5 Silk Fab (SHE) Ahmedabad 28-08-2023 10-09-2023

SELECTION OF BIDDER:

Bidder, who quotes the lowest rate in the exhibitions, shall be treated as L1 rates same shall be
declared as an agency for providing the tender services. NHDC Ltd. reserves the right to accept or
reject any bid (at any stage) submitted by the bidder without assigning any reason

USE OF BID AND INFORMATION:

d.

This document has been prepared solely for getting financial quote from agency empanelled
with NHDC for “Publicity of State Handloom Expo - Silk Fab / Wool Fab at Across the Country”.
This document is not a recommendation, offer or invitation to enter into contract, agreement
or any other arrangement in respect of the services. The provision of the services is subject
to observance of selection process and appropriate documentation being agreed between
NHDC and any successful Bidder.

While this document has been prepared in good faith, neither the NHDC nor any of its
employees make any representation or warranty or shall have any responsibility whatsoever
in respect of this document. Any liability is accordingly and expressly disclaimed.

This document is meant to provide information only and upon the express understanding
that the Bidders will use it only for the purpose set out herein.

NHDC RIGHT TO REJECT ANY OR ALL BIDS:

NHDC reserves the right to reject any or all the bids without assigning any reasons thereof without
thereby incurring any liability to the Bidders or any obligation to inform the affected Bidders on the
grounds for the NHDC action or without assigning any reasons, whatsoever. The decision of NHDC
shall be final, conclusive and binding on all the Bidders/parties directly or indirectly connected
with the bidding process and the same shall not be questioned / challenged.



CLARIFICATION/MODIFICATION:

a.  NHDC may be notified of any omission / discrepancy in the tender before the closure of bid.
If required, the NHDC may thereafter modify the document. The modified document would
be hosted on the NHDC official website. Any subsequent modification in the dates/timelines
will be at the discretion of the NHDC.

b. NHDC also reserves the sole right for carrying out any amendments/ modification/changes
including any addendum to this tender. Such amendments / modifications / changes including
any addendum to this tender shall be notified on the NHDC website www.nhdc.org.in .

c.  NHDCreserves the sole right to cancel the tender at any stage without assigning any reason.

d. Beforetendering, the Bidders are requested to carefully examine the Tender /Bid Documents,
Terms & Conditions of Assignment, Specifications and if there is or appears to be any
ambiguity therein, they should immediately refer the matter to NHDC, for clarification.

DELAYS OF BID:

Any Tenders / Bids received by NHDC after the deadline for submission of tenders prescribed by
NHDC will be summarily rejected. NHDC shall not be responsible for any delay or non-receipt/
non-delivery of the documents.

SUBMISSION OF BID:

All submissions, including any accompanying documents, will become the property of the NHDC.
The Bidder shall be deemed to have licensed, and granted all rights to the NHDC to reproduce the
whole or any portion of their submission for the purpose of evaluation, to disclose the contents
of the submission to other bidders and to disclose and/or use the contents of the submission as
the basis for any resulting process, not with standing any copyright or other intellectual property
right of the Bidder in the submission or accompanying documents.

LANGUAGE OF BID

All correspondence and other documents to be exchanged by the parties shall be written in the
English language. The version written in English language shall govern its interpretation.

BID VALIDITY PERIOD:

Bid will remain valid and open for evaluation according to their terms for a period of at least 270
days from the bid opening date. NHDC shall also have the right at its sole and absolute discretion



to continue the assignment/contract with the successful Bidder for future requirements on the
rates finalized in this processing for various items/activities as described in the financial bid,
or at the price negotiated thereafter, after expiry of current assignment period. In exceptional
circumstances, NHDC may solicit the Bidder's consent to an extension period of validity.

GENERALS:

a. Incase of any dispute or differences, breach & violation relating to the terms of the contract,
the said matter or dispute, differences shall be referred to CA, NHDC for arbitration, who
himself or any other person appointed by him will work as sole arbitrator and the award of
the arbitrator shall be final and binding on both the parties.

b. The Corporation reserves the right to reject any or all tenders and award the remaining
work to any other contractor without assigning any reason. Conditional tenders in any form,
whatsoever shall be liable to be rejected outrightly.

c. The Corporation shall be entitled to cancel the contract, if it is found that there has been
any breach of condition of the contract and/or the work is found to be unsatisfactory.
The Contractor in such cases will not be entitled for making any claim/compensation. The
Corporation s entitled to forfeit the Security money and the contractor may not be considered
for award of any similar contract in future.

d. The Corporation has a right to cancel one or more or all events at any moment without
assigning any reason what so ever or change the date of the events/contractor for any event.
No compensation at all against such losses if any, will be given to the Contractor for the
events concerned.

e. The rates of all items of work shall include cost of all labour, octroi and all type of taxes
including GST etc.

GUIDELINES:

Guidelines for Social Media Campaign must be followed by selected agency especially for the
posting of promotional reel videos by influencers for various Silk Fab / Wool Fab etc.

a. Theinfluencer should be selected based on their profile i.e., Product category catered, place
of influencer and demography of their followers, etc. The profile must match the requirement
of promotion of Handloom / Sarees/ Textiles products. The options for approval must be
submitted along with the social media plan by the agency.

b. Thescriptofreel should be more focused on promotion of Handloom items and the particular
event. The script should be prior approved by NHDC before start of the event. If the details



of influencer and script will not be submitted prior 3 days of the start of the event, penalty
amounting Rs.1000/- per day will be charged to the agency.

c. The reel should be of optimum time i.e., not too big or short (approx. 50 seconds).

d. Theinfluencer mustvisit at the site to include their presence at the event site and showing the
actual video of site in the reel video. (No influencer reel will be accepted until the influencer
visit the actual site of the event.).

e. No objectionable matter / content will be allowed in the reel video. Approval before posting

the final reel from the influencer’s social media account, must be obtained from NHDC.

Proposal Contents Deliverables and Evaluation Parameters:

S/N | Work Description Evaluation Criterion Budget Comments
1. | Creative  Design: | Minimum 03 creative required for each work: -
1. Print Media|e 03 Creative of print media size 8x15 (120 sq
2. Social Media cm.)
3. Digital Ad 03 Infographic Creative for social media
03 Creative of Digital Ad
2. | Social media [ e Daily 2-3 static posting on Official Social Campaign to run
strategy Media site, before 1 week of the
e Daily organic post along with the 1-2 videos, event.
Gif's, Infographics content post on FB/Insta/ (Paid promotion
Twitter/Koo/LinkedIn etc. breakup required)
e Posting of 7-8 Weaver's bite and visitor bite
on social media sites.
e Paid Campaign through Google Ad
e Facebook Post Paid Promotion
e Instagram Post Paid Promotion
e Facebook Event Paid Promotion
e Infographic post on FB/Insta with Paid
Promotion
e Infographic post on Twitter
e Promote Tweet on Twitter
e Paid Campaign on Twitter
3. | Print & Digital Name of Leading Newspapers & platforms Name of papers &
E circulation in 3 Times Media Coverage in print media platforms required at
media (PR) e Making of Press Release in English & Regional the time of submission
Language of this document.
o Digital E circulation in Leading Media




S/N | Work Description Evaluation Criterion Budget Comments

4. | Print & Radio e Strategy for Print Advertisement (Print Ad -

Advertisement Size is 8x15 sg. cm)

e Strategy for Radio Advertisement, Jingle
required for Radio Ad (Jingle is not more than
20 Second) Frequency Morning, Afternoon

and Evening
5. |Influencerslistand | 5 names suggested, should be from same Name/readership/
Bloggers list Industry (Handlooms/Textiles) along with the followers/reach  etc.
Reach /Readership / Followers etc. details required at the
e 02-04 Reels post by Influencer time of submission of
e 04 organic post by Influencer this document.

e Influencer will post on their account tagging
with our Official Social Media handle

6. | Any other doable
ideas on Local
Advertisement/
Branding/Publicity

ii)

Rs.03.00
Lakh

Note:

e Project Budget:
1) *State Handloom Expo - INR 03 lakhs (Including taxes & charges).
2) The bifurcation of budget is given below:

a) Rs.2.00 Lakh for newspaper/radio advertisement

b) Rs.0.60 Lakh for Social Media & Influencer and

c¢) Remaining amount of Rs.0.40 Lakh other publicity.

3) Bidder, who quotes the lowest rate in the exhibitions, shall be treated as L1 rates same
shall be declared as an agency for providing the tender services. NHDC Ltd. reserves
the right to accept or reject any bid (at any stage) submitted by the bidder without
assigning any reason



Scope of work

To create hype & buzz on the digital platforms, print media and local publics, to increase the
footfall and to motivate people to visit the fair and buy materials from the Exhibition, also to
develop and run a sustainable campaign on social media, digital & print media promotion in
leading newspapers and Digital releases.

e To develop credibility and media hype.
e  To create a hype and buzz before the launch of the Event (Pre-launch)

e Torun a sustainable campaign on all social media platforms, not only limited to Facebook,
Twitter, Instagram, YouTube, Koo, LinkedIn, and other relevant platforms.

e To arrange the product image from their own side for social media post.

e Agency will visit the exhibition for taking of weaver's bite and visitor bite.

e  Web banners on relevant websites.

. Paid campaign on Digital Platform, Social Media targeting geo location & interest.
e Toengage more people and spread positive word of mouth for the exhibitions.

e To increase the footfall and enhance the visibility of the State Handloom Expo and the
publicity of the exhibitions.

e Toincrease the footfall and encourage the buyers to visit the fair and buy handloom products
from the exhibition.

e To publish and circulation of press releases of the fair in leading newspapers/print media/
ads in English, Hindi and other regional language & circulations.

. Daily 2-3 static posting on Official social media organic and paid along with the 1-2 videos,
gif's, Info graphics etc.

e  Other doable ideas are welcome and can be shared in proposals.

e All the publicity material will be arranged by the agency. NHDC will not responsible for
providing any image/content, weaver bite/visitor bite, other publicity related matter etc.

The proposals can be submitted in pen drives & hard copies. The project or suggestive ideas should
be doable within the projected budget; no separate budget shall be allocated for any media plan
or creative design. The agencies must submit all-inclusive comprehensive proposals. Applicable
taxes & charges should be included in the cost.

General Terms & Condition apply as per original “RFP” (Request for Proposal) For ‘Empanelment
of Multi-media agencies”.
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Schedule Sheet Print Media

“Publicity of VIRASAAT - “Sari Festival” at Indore as per scope of Work and
terms and condition of Tender document
Date of Circula- | Size 12x20 (240 sq. cm.)
Insertion |tion

15- 16- 17- 18- 19- 20- 21- 22- 23- 24- 25- 26- 27- 28-

12- 12- 12- 12- 12- 12- 12- 12- 12- 12- 12- 12- 12- 12-

2023 | 2023 (2023 |[2023 |2023 (2023 |2023 (2023 |2023 (2023 |2023 |2023 [2023 |2023
Days Fri Sat Sun |Mon |Tue |[Wed |[Thu |Fri Sat Sun [Mon |Tue |Wed |[Thu |Total |Cost

With
GST

The Hindu- | 615741 1 1 2 -
stan Times
The Times [535267 |1 1 2 -
of India
Hindustan |[241932 1 1 1 3 -
Dainik 317634 |1 1 2 -
Jagran
Navbharat | 388578 1 1 2 -
Times
Amar Ujala | 112878 |1 1 1 3 -
Indian 101700 1 1 1 3 -
Express
Day waise 4 1 2 1 0 1 1 1 2 2 1 1 0 0 17 -
no of in-
sertion->
Note :
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IAL MEDIA POST

INFULENCER REELS PLAN FOR SARI FESTIVAL

Days -7 -6 -5 -4 -3 -2 -1 1 2 3 4 5 6 7 8 9 10 11 12 13 14
Post 1 [Coming Coming Curtain |Count |Invi- Post of |Influ- Post of [Postof |Postof |Influ- Post of [Post of |Postof |Postof |Postof [Postof
Soon Soon Raiser [down |tation |Prod- [encer |Prod- |Prod- [Prod- |encer |Prod- [Weav- |Prod- [Prod- [Products |visitors
Post Post Post Post Post ucts Reel 1 [ucts ucts ucts Reel 3 |ucts ers ucts ucts with de- |byte
with with with with with bytes  |with with scriptions
descrip- descrip- |descrip- [descrip- descrip- descrip- |descrip- |with Last
tions tions tions tions tions tions tions 3 days
count-
down
matter
Post 2 [Event Count |Invi- Inau- Post of |Post of |Postof |Any Post of |Post of |Any Any Post of |Any Post of [Postof |Post
Creation down tation gration |News |Prod- News |Other |Weav- |visitors |Other |Other |visitors [Other |Weavers [Products |with
Post Post Post Cover- |ucts Cover- |Post ers byte Post Post byte Post bytes with de- |Last
age with age bytes scriptions |days
descrip- with Last |count-
tions 2days |down
count-  |matter
down
matter
Post 3 Inau- Any Post of |Any Influ- Any Any Post of [Post of |Any Influ- Any Oth- [Any Oth- |Post of
gration |Other |Weav- |Other |encer |Other |Other |Weav- [Weav- |Other [encer [erPost |er Post |Weav-
Post Post ers Post Reel 2 [Post Post ers ers Post Reel 4 ers
with bytes bytes bytes bytes
Videos
Post 4 Post of [Post of |Postof |Postof |Postof |Postof |Postof |Postof [Postof Post of Post of |Post of
VIPs Weav- |visitors |Weav- |Weav- |Weav- |Weav- |visitors |visitors Weav- Weavers |visitors
bytes ers byte ers ers ers ers byte byte ers bytes byte
bytes bytes bytes bytes bytes bytes
Post 5 Post of [Post of [Any Post of [Post of |Post of Post of Post of
Weav- |visitors [Other |visitors |visitors |visitors visitors visitors
ers byte Post byte byte byte byte byte
bytes
Post 6 Post of
visitors
byte
Apart from above following actvities have to be conducted -
Creatives for E Invitation, Schedules, Various designs matching the theme of

the event

Branding/ Promotion of the event

Facebook Boost
Post

Instagram post pro-
motion

Infographic post on all platforms

Twitter Boost Post|




Tgff/maEs/2023-24 faAie: 04/07/2023

vy : wrsu gy yeHlHt (Riee the) @1 fasdia avf 2023-24 # SmiieH & Ga § |
TgIey,

fIPT SIge gUPHRI, T HATY, HRA PR $ dQIY H AP gyl b e gr1 facig auf
2023-24 T T BUHIY T & dgd "Rieh B Yei--Tg-faw! fasiv guyemen 3xm / It Iame) a1t 3w
F HEayu el B Siford Bt o @ 71 PR g faer e gR1 focfi o 2023-24 e g9
?ﬂ?ﬂua?zf:ﬁwﬁwmw-1 o e g aur Wwﬁf%ﬂmﬁﬁwwroposed Calendar)T@ﬂ
BYHRY faHT T B SMRHTRG ISZE TR www.nhdc.org.in TR 1t SUA TR o7 W& B

STOR SR B o T Uit 8 oMU} TRIT T 31 GHHR Jal B (WSC) / T gYHRET T
(State Concern) ¥ ARG HRIHR VT BT AR | TATTSIN WA & dgd Sietdt YIa & forg
wfruTRrN/gof &1 S faavon oft smaee & ATy Iudsy HRAT GAT3T B3| FH a%d HATed & =
1 3rgure Wt gfifdra grmi

Ty g1 g+t gferd foran ST § 1% TeTer o1 side fae ™ e (8ys~en) STaiay gRT Afed aftfa
TRT AP g1 a1 Gelt diedl & A1ead | B ¥ a1 AP Sy (9w & driay o fear
ST, 39 20 & $Hefi % TeTd eHs / UK Bl Hiel R SR §H Hal B / I gYBIYT Hratad
GIRT AT foram T BY SR eTet e 3 SHde- UaRi-t YR™Y g4 &t fafd & 30 fo uge s fasar s
TR | Wil Yaitreh /MUY B} Uga & o1 s oft et siraifed et fosan smerm | siuet 7 +ft warg & st
8 & oy 3fear SuseH sis, BT Al Td Rics Alb ot ASRe=H T 0F 6 U ufa fafdy gonfora
FRIBR 3 SRIY T & WY AR Herd HR U DY SR HeRi=1-9g-faeht & TR Teiid tde aml R
el T A &) TR Y|

yeg  urfiert & g g e we ol @ FRammaeh sroe S Bl O # o e € | Sad e
Ul ¥ § 1R Gafd ISTRET gRT Tftid HR1e= g9R Fd o1 Uftd & far S =g | Ries T
3 90 e O YafAd 9t faavor ud sifie SHeR & AT 310 gAR SIURe SR & gRHTY BT 0120-
2329600 TR TUSH R U R Thd 5| 3-Hd 3MSS! nhdcsilkfab@gmail.com § | SATISHT TRT HMde TAR
PRURE HrETad, T, Td. 8. 1. fafaes , agd aa, Iy faom uid, emr - 1, wie J° -3, daex
A U - Jld, JROQR BT A s, AeR ATST - 201306 (IR W) H W= yRY 81 | 30
{3 & ved ugw W =TRY

B TR B 3 SHTIehT quf TgahT Ue =it &) YwhadT aq U &I |

qYgdlq,

HadHg,
RS gYHT fabr

HeIeTh STRIFTAR:

)

Annexure - X



NHDC/SHE/2023-24/ Date: 04/07/2023

Sub: Organization of State Handloom Expos (Silk Fab) during the F.Y. 2023-24.

Dear Sir/Madam,

NHDC is making arrangements for organization of State Handloom Expos “Silk Fab” Exhibition-Cum-Sale of
exclusive Handloom Silk / Cotton products at various important places in the Country under the aegis of Development
Commissioner for Handlooms, Ministry of Textiles, Govt. of India. The details of the event are attached in Annexure -
1, which will be organised by NHDC in the year F.Y. 2023-24. However, we are uploading proposed “Calendar” on our
official website www.nhdc.org.in for your information.

We therefore, request you to please send your application for each event separately along with recommendation
of your WSCs/State Concern. Also ensure to provide the bank details of the participants/agency for DBT payment
under the NHDP scheme alongwith with the applications. This will also ensure compliance of instruction of
Ministry of Textiles.

Further, it is to inform that the allotment of stall will be done in a fair or in the O/0o Development
Commissioner (Handlooms) through computerized draw or open lottery by a committee constituted by
the O/0 Development Commissioner (Handlooms) subject to condition that the photo and signature of the Stall
Manager/In-charge must be attested by the WSCs/State Concern and submitted before the allotment of stall. Without
recognization and identification of the Stall Manager/In-charge, no stall will be allotted. You are also advised to submit
India Handloom Brand Registration / Silk Mark & Handloom Mark Certificate and arrange to put price Tag on each &
every displayed material during the sale.

General Terms & Conditions & undertaking for participation are also enclosed which should be followed and should
be returned to the Corporation duly filled-in and signed by the proper authorities. Regarding all details and enquiries
related to Silk Fab you may please contact to our Corporate Office, Contact No. 0120-2329600. E-mail Id - nhdcsilkfab@
gmail.com; and your complete application should reach to this office, i.e., NHDC Ltd. Wegman Business Park, 4
Floor, Tower 1, Sector Knowledge Park lll, Surajpur Kasna Main Road, Greater Noida, 201306 (Uttar Pradesh)
at least 30 days from the beginning of the Event.

We hope that full co-operation will be received from your end to make the exhibition successful.
Thanking you,
Yours faithfully,

Encl. as above:
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APPLICATION FORMAT FOR EMPANELMENT IN STATE HANDLOOM EXPO / NATIONAL
HANDLOOM EXPO TO BE ORGANISED BY NATIONAL HANDLOOM DEVELOPMENT
CORPORATION LIMITED

01 Name of the Participant / Agency

02 Complete Postal Address with Pin Code
(Compulsory)

03 Registration no. & Date
(Xerox copy of the certificate to be enclosed)

04 Name of the President (With Photograph,
mobile no.) and Affix Photo
(Residential Address)

05 Name of the Secretary
(With Photograph, Mobile no.) and Residential Affix Photo
Address

06 No. of Weavers enrolled (List to be enclosed)
with Society

07 No. of Handlooms installed
Width of the Looms

08 No. of Handlooms working (At present), with
address

09 Purchase of Basic Raw Material- Yarn by the | Cotton Silk
agency during one year (Approx. quantity) Count- Count- Count-
Kgs- Kgs- Kgs-

=
g

10 Source of yarn purchased -
Open Market / NHDC

11 Type of fabric produced -

Sarees / Dress Material/ Furnishing / Made-
ups- (or specify if any other)

12 Have you ever participated in in the Silk Fab/

Wool Fab organized by NHDC Limited; if yes,
give details.

13 Have you ever participated in any exhibition/
Expo organized by State Govt/Central Govt; if
yes- Give details.




14

Turn-over of last three years 2022-23 -

2022-23

2021-22

2020-21

2021-22 -
2020-21 -

15

PAN No. of Participant / Agency

16

GST No. of Participant / Agency

17

Handloom Mark Regn. No.
India Handloom Brand No.
Weaver Id Card No.
(Compulsory any One)

18

Bank Details of Participant/Agency for
Payment (compulsory): - PARTICIPANT / AGENCY NAME
e Name of Society
e Name of Bank
¢ A/C No.

¢ IFSC Code No.
e Branch Name A

o| n| n| >
>l L N| 2
Z|n|l O| X
()
I n|l 2|2
O
O
>| m|Z|m

(Name & Signature of the (Name, Signature & Designation of the

Participant / Secretary of Society) Verifying Officer of WSC/ State Concern)

Date:
Place:

Eligible Agencies for participation in the exhibitions:

All levels of Handloom Apex Cooperatives, Corporations / Federations, Primary
Cooperative Societies, PCs, Producer Groups, JLG, SHG engaged in Handloom production.

Handloom Cluster / Agencies / Uncovered & Talented Weavers with HLM / IHB
registration.



Handloom Agencies/Uncovered & Talented Weavers whose applications forregistration
are under consideration for HLM/IHB are to be considered for participation in expos/
events.

Weavers who got recommended for Handloom Awards by the Zonal/Head Quarter
Level Selection Committee but did not make to final select list are to be considered
under talented weavers’ “category”.

Enclosure List:

o v kA wWwN

Copy of Identity Card of Participant / Weavers (Pehchan Card).

Copy of Handloom Mark Registration Certificate / Copy of IHB Registration Certificate.
Copy of GST Registration (If applicable).

Copy of Balance Sheet of Last Three Year (If available).

Copy of Cancel Cheque or Bank Passbook for Bank Account Detail.

Copy of Weavers List engage in Handloom Society.
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ID| ID1 | Weav- | Father- Ad- Ad- Ad- City |St_code| Cate- Hand- Hand- | Hand- | Status [Slotdate |Remarks| Repeat-
ername | name | dressline1 |dressline2| dressline3 gory loom_ loom_ loom_ ed

prod- |[product2_[ prod-
uctl_ code uct3_
code code

1

2

3

4

5

6

7

8

9

10

60
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Zone | Sl. |States Silk Fab ......cccecueeuenneen. Date (Start to End of Exhidition)
No.
Quota | Eligible | Revised | Total No. of | Applications | Applica- Final Fresh Final Al- | Waiting
Quota Quota |Applications | of Co-op So- | tion of |Allotment | Applica- | lotment
based on Received ciety/ Apex/ | Hand- (Handi- tions (Main
appli- including Producer icraft craft) List Han-
cations Individual Company/ | Artisans dloom)
received JLG/ SHG/
Federations/
Corpora-
tions
North 1 Delhi & UTs
zone 2 |Haryana
3 | Himachal
Pradesh
4 |Jammu &
Kashmir
5 |Punjab
6 | Uttar Pradesh
7 | Uttarakhand
Total 0 0 0 0 0 0 0 0 0
East 8 | Bihar
Zone 9 |Jharkhand
10 |[Odisha
11 | West Bengal
Total 0 0 0 0 0 0 0 0 0
West | 12 [Chhattisgarh
zone 13 [ Gujarat
14 [Maharashtra
15 |Madhya
Pradesh
16 |Rajashthan
Total 0 0 0 0 0 0 0 0 0
South | 17 [Andhra
Zone Pradesh
18 |[Karnataka
19 |[Kerala
20 |Tamil Nadu
21 [Telangana




Zone | SI. |States Silk Fab .....coeeveeevvennens Date (Start to End of Exhidition)
No.
Quota | Eligible | Revised | Total No. of | Applications | Applica- Final Fresh | Final Al- | Waiting
Quota Quota |Applications | of Co-op So- | tion of | Allotment | Applica- | lotment
based on Received ciety/ Apex/ | Hand- (Handi- tions (Main
appli- including Producer icraft craft) List Han-
cations Individual Company/ | Artisans dloom)
received JLG/ SHG/
Federations/
Corpora-
tions
Total 0 0 0 0 0 0 0 0 0
North | 22 |Arunachal 0
East Pradesh
Zone
23 |Assam
24 | Manipur
25 |Meghalaya
26 | Mizoram
27 |Nagaland
28 | Sikkim
29 |Tripura
Total 0 0 0 0 0 0 0 0 0
GRAND TOTAL 0 0 0 0 0 0 0 0 0
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Date: 20-12-2023
Sub: Selection of Handloom Primary / Corporations / Apex Societies / Handicraft Artisans
for participation in Silk Fab to be organized in Hyderabad from 28t December 2023 to 10
January 2024

As approved by the competent authority, NHDC is organizing Silk Fab 28" December 2023 to 10t
January 2024 at Sri Sathya Sai Nigamagamam, 8-3-987/2, Srinagar Colony, Hyderabad.

In the above said Expo, NHDC is temporarily constructing 60 nos of stalls for participation of
handloom societies. We have received 177 applications (147 applications of Handloom Societies,
20 applications of Individual Weavers & 10 applications of Handicraft Artisans) from the concerned
WSC's/ State Handloom Office / Office of Development Commissioner for Handicraft etc for
participation in the said expo till 20-12-2023 till 16:30 PM. The list of applications received is placed
at Flag “A”. The state wise detail is as under:

State No. of [Corp/| HIm | IHB | Ap- [Award-| Hand- | Weav- | Not hav- | Application of | Hand- Indi- Recommen-
Appli- | Apex | Mark plied/| ee icraft | erld |ingIHB &| Co-op Society/ | icraft vidual dation Status
cations Renew- Arti- | Card HLM Apex/ PC/JLG/ | Artisans | Weaver from WSC/

Rec. al for sansID| No SHG/ Fed/ Corp Applica- | State Handloom
IHB/ Card tion Office/ Office of
HLM No DCH etc.
Re- Pend-
ceived ing

Delhi 3 3 3 3

Andhra 20 1 12 5 2 18 2 20

Pradesh

Assam

Bihar 5 5 5 5

Chhattisgarh 3 3 3 3

Gujrat 5 5 5 5

Haryana

Himachal

Pradesh

J& K 1 1 1 1

Jharkhand 7 3 2 2 5 2 7

Manipur




State No. of |Corp/| HIm | IHB | Ap- |Award-| Hand- | Weav- | Not hav- | Application of | Hand- Indi- Recommen-
Appli- | Apex | Mark plied ee icraft | erld |ingIHB &| Co-op Society/ icraft vidual dation Status
cations Renew- Arti- | Card HLM Apex/ PC/JLG/ | Artisans | Weaver from WSC/
Rec. al for sansID| No SHG/ Fed/ Corp Applica- | State Handloom
IHB/ Card tion Office/ Office of
HLM No DCH etc.
Re- Pend-
ceived ing
Meghalaya
Nagaland
Sikkim
Punjab 1 1 1 1
Telangana 5 3 2 3 2 5
Tamil Nadu
Madhya 14 8 5 1 10 4 14
Pradesh
Odisha
Karnataka
Kerala +
Rajasthan 13 7 3 1 2 2 1 10 13
Uttarakhand
Uttar Pradesh| 64 1 64 64 64
West Bengal 32 31 1 28 4 28
Maharashtra 4 1 3 1 4 4
Total 177 3 144 14 2 3 10 2 2 147 10 20 177

Outofthe above 177 applications, we have received recommendation of 177 applications from their
concerned WSCs / State Handloom Office / O/o DCH etc. Out of 177 applications, 147 applications
are of Handloom Societies, 10 applications are of Handicrafts Artisans & 20 applications are of
Individual Weavers (3 weavers are National Awardee, 1 weaver is State Awardee, 2 weavers are
having India Handloom Brand, 12 weavers are having Handloom Mark & 2 weavers are having
weavers' card).

Out of above 177 applications, 51 applications (26 applications are of Handloom Societies,
10 applications are of Handicrafts Artisans & 15 applications are of Individual Weavers) are
fresh and 126 applications (121 applications are of Handloom Societies & 5 applications are



of Individual Weavers) are repeated from Ahmedabad Silk Fab, Surat Silk Fab, Bhubaneswar
Silk Fab, Jamshedpur Silk Fab, Lucknow Silk Fab, Delhi Silk Fab, 42" India International
Trade Fair, Bhopal Silk Fab & Indore Silk Fab.

Out of above 177 applications,

e 2 societies (from WB & MP) have applied for the renewal of Handloom Mark / India
Handloom Brand.

e  2Producer Companies (both from Andhra Pradesh) have forwarded their applications
to our RO HYD and WSC Vijayawada, for which recommendation from WSC Vijayawada
yet awaiting, however the agencies not submitted details of their Handloom Mark /
India Handloom Brand.

Details of Zone wise quota for allotment is attached for approval pls.

In view of the above, the file is submitted for the selection of participants and allotment of stalls
for the said exhibition as per Zone wise list is attached.

Submitted for your kind perusal please.



Reporting Date: 12-02-2024

Time: 16:32:17

S. No.

1

v b W N

Office of the Development Commissioner of Handlooms

e-Allotment of Stalls

Annexure - xv

List of Participants for Silk Fab at Dehradun, Uttarakhand

Slot: 16-02-2024 to 29-02-2024

Society Name HL Mark No./IHB No.  Address: Handloom Product Category

Participant 1
Participant 2
Participant 3
Participant 4

Participant 5

Stall No.
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U gUdvEr faera o fafies
(RA GXHR BT SUHH, 9 HATeIA)
TG fIo99 UIe, ear 1, Wie o 03, & f— ||, ¥ TIST —201306
FRGATAT TATAR

NHDC/Comm/Exhibition/23& 24/ Dt-ieeeiieee
ELU o,

T AT g9,
Wogoﬁoﬁ[o%{o,ﬁf_\’:ﬁw A BT

o To fdo o foTo

Handloom marketing assistance (HMA) component of NHDP promotes marketing channels and
provides marketing opportunities to handloom workers. Under the domestic marketing promotion
component of HMA various expos, melas, exhibitions, events and miscellaneous activities are
organized for which the participants are eligible for freight for transportation of goods, TA/DA
payment. [NHDP Guidelines B.1(i)]

To assist the weavers by timely releasing the TA & DA and bring transparency in the system, process
for releasing of eligible TA & DA (as per NHDP guidelines, Domestic marketing promotion- HMA
component) to Handloom weavers/ artisans/ agencies for participation under various domestic
NHE/ Silk Fab/ Wool Fab and other events etc. is approved by the Board.

*  Alltherelevant/ supporting documents of the claims for TA & DA by the weavers and accounts
details (NEFT/RTGS) etc of participant weavers will be collected by the agency (for Infra) /
concerned staff of Regional Office under which the events are being/ has been organized, on
the 1st/ 2nd day of the event/ exhibition.

*  The process of claims and payment of eligible TA &DA through DBT will be made by the
concerned Regional Office, as per the laid guidelines of NHDP and other applicable guidelines
of the sanction order.

*  The concerned RO will debit the actual paid amount at HO under respective account head
of the event and send the requisite documents to HO to enable to submit the utilization
certificate to the O/o DC(HL).



. Head Office will sanction payment at the start of the event/ exhibition, to the concerned
RO of the sanctioned amount for TA/DA as per sanction received from the O/o DC(HL) to
organize the event, along with the work order for the exhibition.

. The RO will release the claims of TA & DA to weavers in below manner -

. On the second / third day of the event Rs 1 (One) will be sent as a test entry to the bank
account of the concerned weaver participant by the concerned Regional Office. This will
ensure that the bank account, NEFT/RTGS details etc provided by the weavers are perfect
for transactions and further transactions will be carried out faster and smoothly. Any return
of this amount will be rectified for defects, till the details i.e. bank accounts, NEFT/ RTGS etc
of all the participants are verified and the process will be completed latest by 5th day of the
event.

. Balance amount of eligible consolidated TA & DA will be released by the concerned Regional
Office in the verified accounts of participant weavers after completion of the event (within
2-3 working days).

*  After completion of the event the concerned RO will forward all the original claim documents
and relevant documents to HO for further submission along with UC, accordingly.

You are hereby advised to adopt the following process for timely release of the TA & DA and to
bring transparency in the system for the benefit of the weavers’ community.
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fawa: g5 g1, Uy -8 et & RAi®: oo L (R P ATNRTG Special
Handloom Expo & Infra & Publicity ( Print and Social Media) & Administration Expenses & S-I_-;[Fﬁﬁ

Td YA -Hefera

01) SWRIad fawg T §geH gTe, SHUY -3 faeal Special Handloom Expo 3TN A 81 a1 $8
RN Gl 1 YA 78 & HHARG! gRT fT 7T | o1 &1 faaror fad &:

. . , o .
. deWden | grifdar mn s - —
faaor £- .
1 | Receipt: o S S—
.............. | SfIHTRY
TJav gl ——

I GHMISH Td YT & 3HIe o INd @ |

02 ) SIRIad fawg Tehid §geH 8Te, SHUY -T3 facwil Special Handloom Expo SIS gq 0T TRUT3H R
Infra, Publicity ( Print and Social Media ) and other expenses related ﬁHWWEﬁ% -

Sl 5 Invoice
No Agency Invoice No Date Amount Remarks
(In Rs)
1 -- Infrastructure related
Name of Infra =
2 Aceil -- Theme Pavilion related
3 B == Maintenance related
= Name of Media — Pr.mt Medid X
5 A i Creative and Social
e Media
a) I H TBAT 1,2,3, 4 T 5 BT Nominated officer GRT STTORTd Uf¥d fawan man g
Ref. . Amount Charged and accordingly
No Invoice No Remarks may be deducted in the invoice
1 037/2023-24 |Sr. no (.) Qty Deduction 8000 sqft RS. oo /- may be deducted
2 039/2023-24 |Sr. no 01¢) Deduction for gty 10 Nos RS v /- may be deducted




a) B4 & HH | i Hifsar FargaR ufsa gan s -

Sl Publication
No (Delhi) 18.09.23 | 22.09.23 | >3 9923 28.09.23 29.09.23 No of Adv
1 | TOI 1 1
2 | Navbharat Times 1 1
3 | Hindustan Times 1 1
4 | Hindustan 1 1
5 | Punjab Keshari 1 1
6 | Dainik Jagran 1 1

Original cuttings of Newspapers in which ads were published are enclosed with invoices
b) W IAWAT 5 % HH H social media report FHTIR § -
1. Creative for Print media, Social Media and Digital Ad — Report enclosed
2. Posting on social media platforms (Twitter, FB, Insta), Paid campaign Google ads, FB event
promotion — Report enclosed along with posting and impact of campaign)
3. Media PR and Digital Circulation — report Enclosed

IWRIFd a, b Td ¢ B affd Iwal Td deduction & IURT eSGH IS, SHUY -5 faea B ST National
Handloom Expo %@ Infra & Publicity ( Print and Social Media) %@Wﬁ'&w% =

Table -04
=S (D) (E)Invoice Amt after
s ! (A) Agency (B) Invoice No I(:‘zo?:;g:::: Deductable deduction (With
b amount 18%GST)
(In Rs) Including GST
; Name of Infra
A

3 gency

Total
4 Name of Media
5 Agency

Total

G Total

TRIT IR Table 4 & HIAH E I SFAGA & GYTd STYad SHTHC Ud Ud & UGH I (i) BT THRISH a3d gu
TR BT YA THaT S Toh g SIHGATS TR T Utilization Certificate B Wi T THTATSH bl ST Tabal
gl

31AIe B TR |
-



Annexure - xviii

NATIONAL HANDLOOM DEVELOPMENT CORPORATION LIMITED

(A Govt. of India Undertaking)
TA/DA CLAIM FORM

“Name of event” Organised from start date to end date at Name of location

Name of Participants AR RS AR R bRt e
Address W e S T ...
Mobile No. D T LR ... ............
Stall Number T . N ............ S
Duration of the Event ; From Start date ............... to end Date...................
Total No. of Days Participated SRR ... oo A S S WS W0 eeeeereerereerenens
Ticket / PNR No. (To &Fro) A ... e ORI . ............coeornenreees
Ticket Charges (To & Fro) ; Rodfs o 8= » EAR R i
Freight Charges 3 REREET i e R
Beneficiary Name S o e OO
Bank Name ; B35, = ..+ 0n e oesseracsene e
Account Number 3 o R S
IFSC p et R e RN
Branch Address 5 B e S
Date:
Place: (Signature of Participant)
RECEIPT
Received with thanks from National Handloom Development Corporation Limited a sum of Rs. .......ccoovenrrennce. (Rupees ...........
......................................................... ...) as TA / Freight & DA charges for participation in
“Name of event” Organised from start date to end date at (Name of location ).
Name Of PartiCipants:.......ccccooewoerereneeenneeneeeneeesseeeseeesse e essesesseeens
Date s Signature of PartiCipant: ........ccc.cevrvniverennssnssinssiessessssssssssseenns
Place e,
___________________ ekkAA
Enclosure:

1. Cancel Cheque or Bank Passbook Copy.

2. Travel Ticket Copy.

3. Transportation Bill Copy.
-
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faa: (Name of location............... ) ﬁﬁ"'-lﬁ? ................... £ SO TP TSI Exclusive
Handloom Expo & TA , Freight & DA & 3HIG Td YT -Hafdd

IWId fawyg Tg 9 Name of location............... ) (Name of Exhibition........................... ) & ufaurirat
& TA+Freight + DA &1 fgaRor fgad §-
P TA +FREIGHT+ DA details - 60 Nos.

NHDP guidelines & 3T8R s faca [RIY GUHEN YT 8 TA = Rs 4000 + Freight= 2000 per participant
and DA - Rs 800 Ufdf&d &7 provision g

Pd 60 TA, Freights & DA claim details & Y& TA, Freights & DA ﬁwﬁmww% -

Table- 01
No of Participants for DA @ 800 per Total Amt
? Eligible TA Eligible Freight
claims processed day (In Rs)
60 Rs. Rs. Rs... Rs...

List of Attended Beneficiary name, Amt, Account and Bank details etc. details are enclosed at separate sheet

If approved, the above payment of Rs. ...................... /- may be released to the participants
IR favyg Te T Name of location.............. N GEET OB hibition. ..ccove oo ) T TRATAd Live Loom
Demonstration & &Y & W%ﬂwqﬁﬁﬁwm%
Table-02

%.9. | E Receipt H&AT Live Loom Demonstrator YT I (3.)

/ i
01 Rs...
02 Rs...
A W | Rs...

TRIT IR Table 1 & 2 & SAGA & UYTd Yd B U™ I (3ff) BT JH™ISH Hd §T IR ST YT a1 o
T+ 7 ST TRgA T Utilization Certificate 8 W1 &1 THTANSH a1 ST Tebdl 7|

31AIe o ¥ |
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Checklist for UC

Utilization Certificate in GFR 12 (A) duly signed by the head of the IA. (Annexure C-1)
Final report duly signed by the head of IA. (Annexure C-2)

Publicity material which includes newspaper publicity, banners, ets. Duly signed by the head
of IA.

List of participants duly signed by the head of IA

Expenditure Statement duly signed by the head of IA as well as Chartered Accountant.
(Annexure C-3)

TA/DA details only in DBT mode as per class of city (transfer of money in the beneficiary
account should be within 15 days of organization of expo) duly signed by the bank authority.

WSC Inspection report. (Annexure C-4)

Photograph of: -

l. Inauguration,

Il.  Opening and closing of ceremony photos,

[ll.  Theme Pavilion,

IV. Entrance Gate where date and venue of expo is clearly visible

V.  Stall photos with public/customer footfalls.
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FINAL REPORT

S. No. Items/information Details
1 Name of Implementing Agency National Handloom Development Corporation Lim-
ited (NHDC)
2 |Type of event
3 [Title of event (if any)
4 | Venue/City
5 | Name of District
6 | Name of State/UT
7  |Period of Event to
8 |Total area including vacant space sq. ft.
9 |No. of stalls & stall size __ Stalls were made on Octanorm system and given

to the agencies. Stall of 50 sq. ft. in size were allotted
to the agencies.

10 | No. of participants __Participants

11 | No. of Participants having HLM/IHB Registration | ___ Participants

12 |Sales generated (Rs.) Rs. Lakh

13 |Inflow & outflow of funds -

14 | Publicity mode (newspaper, brochures, banners, | Through Print Media & Electronic Media i.e., News-
standees, hoardings, audio-video, FM, social me- | papers, Banners, Posters, Vinyl Boards, Invitation
dia etc.) Cards, Leaflets and FM Radio etc.

15 | Number of weavers/beneficiaries covered Weavers/Agencies (PCs, Apex Society/Corpo-

rations, Co-operative Society, SHG, Clusters, etc.)

16 | Footfalls/no. of visitors Approx.

17 | Performance-cum-achievement of expo By organising of State Handloom Expo during this

period it has benefitted the weavers and buyer.

18 | Suggestions for future expos Such Exhibitions be continued, should also be orga-

nized every year as traditional event.

Signature of Inspecting Agency

(Name and designation of the officer with official stamp & seal)



Annexure - xxii

Annexure C-1
GFR12-A
[(See Rule 238 (1)]
FORM OF UTILIZATION CERTIFICATE
FOR AUTONOMOUS BODIES OF THE GRANTEE ORGANIZATION

UTILIZATION CERTIFICATE FOR THE YEAR 2023-24 in respect of recurring GRANTS-IN-AID/
MAJOR WORK/ PROFESSIONAL CHARGES/ ADMINISTRATIVEEXPENSES/ ADMINISTRATIVEE
FEES

1. Name of the Scheme : - “National Handloom Development Programme”
2. Whether recurring or non-recurring grants: - Non-Recurring

3. Grants position at the beginning of the Financial year

(i) Cashin Hand/Bank 0.00
(ii) Unadjusted advances  0.00
(iii) Total 0.00

4. Details of grants received, expenditure incurred and closing balances: (Actuals)

Unspent | Interest Interest Grant Total Expendi- Closing
balances | Earned deposited received Available ture in- Balances
of Grants | thereon | back tothe | during the funds curred (5-6)
received Government year (1+2-3+4)
years
[figure as
at Sl. No.
3(iii)]
1 2 3 4 5 6 7
Sanction Date | Amount
No.
(1) (i) (iii)




Component wise utilization of grants: -

Grant-in-aid Total

Details of grants position at the end of the year

(i)
(i)
(iif)

Cash in Hand/Bank 0.00
Unadjusted Advances 0.00
Total 0.00

Certified that | have satisfied myself that the conditions on which grants were sanctioned have
been duly fulfilled/are being fulfilled and that | have exercised following checks to see that the
money has been actually utilized for the purpose for which it was sanctioned:

(i)

(i)

(iii)

(iv)

(V)

(Vi)

(vii)

The main accounts and other subsidiary accounts and registers (including assets registers)
are maintained as prescribed in the relevant Act/Rules/Standing instructions (mention the
Act/Rules) and have been duly audited by designated auditors. The figures depicted above
tally with the audited figures mentioned in financial statements/accounts.

There exist internal controls for safeguarding public funds/assets, watching outcomes and
achievements of physical targets against the financial inputs, ensuring quality in asset creation
etc. & the periodic evaluation of internal controls is exercised to ensure their effectiveness.

To the best of our knowledge and belief, no transactions have been entered that are in
violation of relevant Act/Rules/standing instructions and scheme guidelines.

The responsibilities among the key functionaries for execution of the scheme have been
assigned in clear terms and are not general in nature.

The benefits were extended to the intended beneficiaries and only such areas/districts were
covered where the scheme was intended to operate.

The expenditure on various components of the scheme was in the proportions authorized as
per the scheme guidelines and terms and conditions of the grants-in-aid.

It has been ensured that the physical and financial performance under “National Handloom
Development Programme towards the expenditure for organization of
" has been according to the requirements, as prescribed in




the guidelines issued by Govt. of India and the performance/targets achieved statement for
the year to which the utilization of the fund resulted in outcomes given at Annexure-I duly
enclosed.

(viii) The utilization of the fund resulted in outcomes given at Annexure - Il duly enclosed (to be
formulated by the Ministry/Department concerned as per their requirements/specifications.

(ix) Details of various schemes executed by the agency through grants-in-aid received from the
same Ministry or from other Ministries is enclosed at Annexure -l (to be formulated by the
Ministry/Department concerned as per their requirements/specifications).

Place:
Date:

Signature of Inspecting Agency
(Name and designation of the officer with official stamp & seal)
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Annexure B-3

AUDITED STATEMENT OF EXPENDITURE

Statement of Receipts and Expenditure of the organization of (Grant Name SHE/NHE/EHE/Exhibition from

to under HMA, NHDP during the FY.
(G.O. No. )
Type of assistance Sanctioned Grant received Expenditure Eligible
Amount from the office of Incurred Amount for
DC Handlooms/ reimburse-
Government of ment

India as advance
towards 1st
installment

Stall Rent/ Infra incl. Electricity charges

Backup Services

Theme Pavilion

Publicity

Display at Theme Pavilion

Administrative expense

TA/DA including freight charges to
participants

Total

Implementation Fee to IA (Max 3% of the
project cost)

Grand Total

Eligible Amount
Less: Advance received
Balance to be received

Place: Greater Noida
Dated:

Signhature of Inspecting Agency

(Name and designation of the officer with official stamp & seal)
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Proforma for Inspection Report: -NHE/SHE/DHE/Misc. Events

S. No. Items/information Details
1 Type of event
2 Title of event (if any)
3 Venue/City
4 Name of District
5 Name of State/UT
6 Period of Event to
7 Name of Implementing Agency National Handloom Development Corporation Limited
(NHDC)
8 Total area including vacant space sqg. ft.
No. of stalls & stall size ___Stalls were made on Octanorm system and given
9 to the agencies. Stall of 50 sq. ft. in size were allotted
to the agencies.
10 No. of participants __Participants
11 | No. of Participants having HLM/IHB Registration | Participants
12 Sales generated (Rs.) Rs. Lakh
13 Inflow & outflow of funds -
Publicity mode (newspaper, brochures, banners, | Through Print Media & Electronic Media i.e., Newspa-
14 standees, hoardings, audio-video, FM, social me- | pers, Banners, Posters, Vinyl Boards, Invitation Cards,
dia etc.) Leaflets and FM Radio etc.
15 Number of weavers/beneficiaries covered Weavers/Agencies (PCs, Apex Society/Corpora-
tions, Co-operative Society, SHG, Clusters, etc.)
16 Footfalls/no. of visitors Approx.
17 Findings, if any -
18 Suggestions for future expos Such Exhibitions be continued, should also be orga-
nized every year as traditional event.

Signature of Inspecting Agency

(Name and designation of the officer with official stamp & seal)
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